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Problems and Counter measures of Chinese Restaurant Franchising

WAN G Tian- you
( Tianjing of Finance and Economics, Tianjing 300222, China)

Abgtract : Chinese restaurant franchisng as a new method of doing busnessis gaining popularity rapidy because it meets the
needsof consumers and development of Chinese restaurants. It is predicted that Chinese restaurant franchisng will be the primary
method of doing food and beverage busnessin China dong with the development of our economy and it will contribute sgnificantly to
the society and economy in Chinain 21t century. At present , ome problemsof Chinese restaurant franchisng which have been found
are hindering the devdopment of Chinese restaurant franchisng and 0 we must lve the problems by paying attention to integrating
the resources of Chinese food and strengthening macroscopica management of the industry in order to promote the operation of
Chinese restaurant franchisng smoothly.

Key words: chinese restaurant franchisng ;franchiser ;franchisee



