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If the world were a village of 100 people:

« 61 villagers would be Asian {of that, 20 would be Chinese and 17 would be Indian), 14 would be
African, 11 would be European, 8 would be Latin or South American, 5 would be North American,
and onlfy one of the villagers would be from Australia, Oceania, or Antarctica.

o Afleast 18 villagers would be unable to read or write but 33 would have cellular phones and
16 would be online on the Internet

« 18 villagers would be under 10 years of age and 11 would be over 60 years old. There would be
an equal number of males and females.

« There would be 18 cars in the village.
« 6.3 villagers would have inadequate sanitation.

o 32 villagers would be Christians, 20 would be Muslims, 14 would be Hindus, 6 would be Buddhists,
16 would be non-religious, and the remaining 12 would be members of other religions
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(2) Marketing Demand as a Function of Industry {b) Marketing Demand as a Function of Industry
Marketing Expenditure (assumes a particular Marketing Expenditure (two different
2 marketing environment) T environments assumed)
B Market 5
L] j n L)
£ potential, & 2 Market _
8 ket 8 potential Prosperity
on —-— [ .
£ forecast, & 2 (prosperity)
£ E Market
'= ﬂ

E ___/ E potential ___/ Recassion
E Planned S (recession)

Market i =

o expenditure

1'-EE! minimum, & :E
f Industry Marketing Expenditure E Industry Marketing Expenditure
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3 Industry group (telecommunications)
332  Industry (wireless telecommunications carriers, except satellite)
3321  National industry (U.S. paging)
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ILIERYSR Calculating the Brand Development Index (BDI)

(a) Percent (b) Percent of

of U.S. Brand U.S. Category BDI
Territory Sales Sales (a < b)x100
Seattle 3.09 2.71 114
Portiand B.74 10.41 65
Boston 3.49 3.85 91
Toledo a7 81 120
Chicago 1.13 B1 140
Baltimore 312 3.00 104
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