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joie de vivre®

hotel MATCHMAKER”®

PERSONALITY
NAME
LOCATION
AMENITIES Hi, Tm Yueits, your holel MATOHMAKER™
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Selecting a hotel is an intimate choice. You sleep with it.
You shower in it. Each of our hotels has a unique
personality. Let us help you find your perfect match.

TN

Avatar Hotel

Acgua Hotel Amaricania Haotel
aRfane, Madem, freth fun, eaiarful, bright atylish, Sindvy, hilp, fésh, bright
Fom 19 Prom $029 From 79
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Marketing
Stimuli 1

Products & sarvices Product choice
Price Brand choica
Distribution Daaler choica
Communications Purchasa amount
Purchasa timing
Paymant mathod
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e Around a long time
(™ Top-of-the-line insurance Safe
AANCE Conservative Responsive
Good I'EpLItﬂﬁCII'I Convenient
Dependable Reputable
Reliable Fast settlement

Good home and auto
insurance

Personal service
Red color “Good Neighbors™

Apgents that are part
of my neighborhood
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Total Set ——— Awareness Set —= Consideration Set —— Choice 5et —— Decision

Apple

Dell
Hewlett-Packard
Toshiba
Compaq

NEC

Apple

Dell
Hewleit-Packard
Toshiba

Compaq

Apple
Dell
Toshiba

Apple
Dell
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Laptop Computer Attribute
Memory Capacity Graphics Capability Size and Weight Price
A 8 9 6 9
B / 7 /
C 10 4 3 2
D 5 8 5
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Purchase
decision

Attitudes of Unanticipated
others situational factors

Purchase
intention

Evaluation of
alternatives
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A Website Services QuickBooks | Poyrol Peyment Sclutions Point of Scle Checks & Soppies RN

. % 1ZI§ ,x‘ Kﬁ QuitecksOvervew  PodwnsaSeviess  IndmrySskeens  TminingAleaning  Commnly  Sqeen - ¢ m‘:&:,wn
I—[ & K/\ Save Time. Stay Organized. Get Paid Faster.
. }\j‘ jj ))(Ll M ) oks? Looking to Upgrade?

New to QuickBooks

Try QuickBooks Online for free!

QuickBooks Pro 2011

Y Save time and be more
/\ Less Paperwork efficient!
—a Instant invoices and expense p
n ‘K \\! - tracking—get organized Upgrade from $199.95
i
Jr’ . |

Mok sioern i s
Access your DOOKs se
from anywhers

arely

Free Support & Upgrades
In all on version:

w! Customer Snapshot
New! Batch Invoicing
Complete Transactions Faster

_ Hﬂ‘ I\Hj m Kﬁ Start Now-llt'SFREE Collections Center
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Give it
To be
Get rid of it e — frejsold
temporarily
Lend it Trade it To be
et rid of it usad
Product nermanently
L=z it o serve Sell i Direct to
original purpose CONSUMEr
Convert i to serve Throw it
Keep it - away Through
purposs middleman
Store it To
middlemzan
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