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Online 4:13
TV and video 3:17
Music and radio 1:26
Mobile phone 1:18
Landline phone 0:36
Gaming 0:36
Reading 0:24

Copyright © 2012 Pearson Education 19-15



Copyright © 2012 Pearson Education 19-16



N LI Pl

. X . B

o TR Y 3 . BRER S TT R
R . TEZRFEIX

. BT . FE R

 FEARTTEEBREMT - BIEH
2 A A

Copyright © 2012 Pearson Education 19-17



N 2219.2 EREMN B NMETHER

-W@:mﬁiﬁzﬁ\ﬁﬁ B AR AT
. AEIX: EAEfE Fz@ﬁﬁm H
. EFL: ML) EE

. VAR WXk AR P 2 T8 X (] 4 i

BERE: X R AT R I R AR

. HTFRESS: WA ER R R A ) B

Copyright © 2012 Pearson Education 19-18



BRI 5
PR8I0

Copyright © 2012 Pearson Education 19-19



-

| [—

- HTE AR R
- PR E SR B BT P 2

o R BBV B MELHRAS 1 AR B R A A
- AETH ST IR TS 2 B G IR 1T HR A

Copyright © 2012 Pearson Education 19-20



|

B e a2 AN T —MiEas

)7

Copyright © 2012 Pearson Education 19-21



TR LEAR 155 B LRAA

Copyright © 2012 Pearson Education 19-22



AR HI 5

FELAL X AR IR
. J
i
AT 2%

Copyright © 2012 Pearson Education 19-23




N A% o KIAL ST RAA

To saarch, type and hit enter

Congratulations Motrin...

'm spaaking o ] 1A F ' B
\ T c; - a
I'm going to take a wild guess that X

S - " - Twitter for
Division of McNEIL-PPC, and their Business

Join Me »
(

v York | June 14, 2010 = BN DOPPLI
s In San Francisco and
nol carefully monitoring right has planned ¥
now. I'm aiso going to guess that
you're going o a or
mare about this in the business press
( AP, ) before it
subsides.

Search
) are

You are frending on Twitterf

The Fuss.

Many moms (and dads) who biog and tweet and are fans of " " are finding
(eumantiy-it'eright-on Sunday afternoon it was pulled from the home
page, which was more or less down for the nexi 16 hours and now displays their apologia)
patronizing and disrespectful of the practice of babywearing. It's kicked up some relatively
strong feelings among the community, and a resuiting loud rackel on Twitler and blogs. (1
disciose: 1) | agree the ad is a bit dumb, 2) that , and 3) that franidy,
carrying those g-dmn “buckel style” infant carseats wrecked my back way more than any of
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Don't Try This At Home

Below you will find a collection of videos that are NOT safe to try at
home. Click any of the videos to see what the Total Ble er can do In
our test lab, as we ask the question, Will It Blend?

| Wil it Blend? - IPad

£5) WHI 1t Blend? Home
& Don’t Try This & Home

#; Try This @ Home

i Friends of WL it Biend
¢ Wil It Blend Store

o) Suggest Stuff To Blend

—— om0l [ s3]

For months there's been speculation,
rumaors, and a few downright lies. But It can
now finally be laid to rest. We now Know the
answer to the question everybody has been
asking of the iPad: Will It Blend?

B shace This Video
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A

Territory: Midland Sales Representative: John Smith

—

. Net sales product A

2. Net sales product B

3. Net sales total

4. Percent of quota product A

5. Percent of quota product B

6. Gross profits product A

7. Gross profits product B

8. Gross profits total

. Sales expense

10. Sales expense to total sales (%)
11. Number of calls

12. Cost per call

13. Average number of customers
14. Number of new customers

15. Number of lost customers

16. Average sales per customer
17. Average gross profit per customer

w

Copyright © 2012 Pearson Education

2007
$251,300

423,200
674,500
95.6
120.4
$50,260
42,320
92,580
$10,200
15
1,675
$6.09
320

13

8
$2,108
$289

2008
$253,200

439,200
692,400
92.0
122.3
$50,640
43,920
94,560
$11,100
1.6
1,700
$6.53
24

14

10
$2,137
$292

19-34

2009
$270,000

553,900
823,900
88.0
134.9
$54,000
55,390
109,390
$11,600
1.4
1,680
$6.90
328

15

11
$2,512
$334

2010
$263,100

561,900
825,000
84.7
130.8
$52,620
56,190
108,810
$13,200
1.6
1,660
$7.95
334

20

14
$2,470
$326
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