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Resources Resources
Resource
Money markets Money
Taxes, Services,
goods money
Services,
money Taxes
Manufacturer Government Consumer
markets markets markets
Taxes, goods Services
Services, Taxes,
money goods
Money Money
Intermediary
Goods and services markets Goods and services
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Communication

Goods/services
Industry Market
(a collection of sellers) (a collection of buyers)
Money
Information
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This year, the Pepel Rafrash Proyect™ is giving millions of dollars 10 fund ideas, across
six different categories. that will refrash the world. Maybe It's green spaces
Or educational comic bocks. Maybe IS teaching kids 10 1ock oul. S0 submil your
dea and vate for what you care about most at refresheverything.com O

The Pepsi Refresh Project

every pepsl refreshes the world”
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departments

Senior
Marketing  management
department
Internal
marketing
Sales revenue Performance
marketing
Brand &
customer equity
Ethics

Community

Environment Legal
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Products &
services

Communications Channels

Relationship
marketing

Customers Partners

Channel
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Product

Product variety
Quality

Design
Features
Brand name
Packaging
Sizes

Services
Warranties
Returns
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Price

List price
Discounts
Allowances
Payment period
Credit terms

.,

—

7

.'f \\.
| Marketing mix |

Promotion

Sales promotion
Advertising
Sales force
Public relations
Direct marketing
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Place

Channels
Coverage
Assortments
Locations
Inventory
Transport
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