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Rockland 8000 Hurricane Island Outward Bound School
1986 10
3 2 2
1987
8
5
1987
Kart Hahn 1941
1934
1986 30
1962
1964 1965 _— “ no

- H. Bruce H. Clark - V. Thomas V. Bonoma 1987



Outward Bound Executive Committee OBEC

80
1971
20
1985
80
1985
1985
13 3 700
1986
23% 320%
4

1964
10
80
36
1-1-1
1986
70 000 @ 50
500
1
33%
1-1-2

1985

1965

1-1-1

20

1-1-3



1-1-4 1986
3 101
« o 12
PDP —1985
1980
1980
70
25
4
1984 1985
1986 400 3800

158

60

3
1986
1979
1981
10%
24
100
20%



1985 9
1986 2

1986

1986

" 14 15 3

1985

1986

1987

14 ~ 19

20 ~35

80

15%
1-1-5

Coning Glass  MCI

35 000



2
5
2
6
1987
39 000
35 000
1987
1. « " «
25 000
1986

70%
8
308 000 25 000
/
1987

40 000
15 000

20 000

54 000

20



1986

1986

200

pDP

pPDP

@ 1985

1987
PDP *“ PDP
3
75
pPDP
PDP
1000
20
73.2 95.6

15 000

45

PDP
pPDP

©)

500

30 000

30



9000

1987

17%

1985

1986

1986

20%

1986

1986

1987 3

1987

500—1000

1987

1986
50

6000

15%
75
“ 2000 "
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47 800

340

1-1-5

1986

2700



1-1-1 1982 ~ 1985
1982 1983 1984 1985
1 563 2 013 2 445 2 672
_4ss 744 o4 1 284
2 048 2 757 3 389 3 956
418 883 789 732
“ " 0 68 85 66
169 _191 256 200
587 1 142 1 130 998
2 635 3 899 4 519 4 954
1 442 1 851 2 264 2 395
425 644 793 1 054
_ o5 138 _n s
1 962 2 633 3130 3 533
421 543 639 697
346 319 293 319
131 135 188 173
333 467 486 323
49 51 63 71
_ 104 st _ 3 _0
1 384 1 596 1 706 1 583
3 346 4 229 4 836 5 116
711 330 317 162
1 028 177 60 962
317 153 257 800
2 148 1 995 1 738 2 538
3 522 3 650 3 635 3 981
1 374 1 655 1 897 1 443

1-1-2

30

Great Heron Wildlife Preserve
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(8) (4)

1-1-1

:Hurricane Island Outward Bound Sschool .
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1-1-3 1981 ~ 1985
1981 1982 1983 1984 1985

SPDs® SPDs SPDs SPDs SPDs
1 016 18 432 938 16 849 1 091 19 439 1 208 21 409 1 120 18 088
183 2 095 249 3 097 230 3 287 275 4 315 289 4 658
120 1 017 244 2 711 231 1 970 184 1 612 190 1 611
157 2771 289 4 304 372 6 141 441 5 599 645 8 700
92 1 343 236 5 724 319 7 824 366 8 056 363 8 169
1 568 25 658 1 956 32 685 2243 38 661 2 474 40 991 2 607 41 226
474 8 686 726 13 060 1 596 15 134 1 264 16 525 760 19 137
2 042 34 344 2 682 45 745 3 839 53 795 3 738 57 516 3 367 60 363

a.
Hurricane Island Outward Bound School.
1-1-4 1986

100 2 600 $1 600 64 1 644 $102 400
HI 26-day 596 13 112 1 225/1 425 386 8 492 541 650
HI 22-day 596 13 112 1 225/1 425 386 8 492 541 650
HII1-day 240 2 640 900 152 1 672 136 800
HI 6-day 120 720 600 57 342 34 200
Sea Kayak 7-day 40 280 700 36 252 25 200
Sea Kayak 11-day 20 280 1 000 18 252 18 000
Contracts/ Croups 90 990 809 85 935 68 765
1 206 20 622 — 798 13 609 $927 015
FL College 22-day 10 220 $1 200 8 176 $9 600
FL 22-day 10 220 1 200 8 176 9 600
FL 14-day 180 2 520 1 000 104 1 456 104 000
FL 8-day 200 1 600 800 72 576 57 600
Contracts/ Groups 20 160 500 18 144 9 000
420 4 720 — 210 2 528 $ 189 800
Maine Chall. 26-day 192 4 992 $1 600 128 3 328 $204 800
Long jrs. 28-day 144 4032 1 700/1 800 126 3 528 223 400
Juniors 22-day 72 1 584 1 300 66 1 452 85 800
Rafting 6-day 105 630 600 90 540 54 000
Summerland 22-day 120 2 640 1 300 92 2 024 119 600
Summerland 9-day 160 1 440 800 105 945 84 000
Cycling 22-day 40 880 1 300 16 352 20 800
Cycling 22-day 100 900 800 46 414 36 800
Dynamy 22-day 48 1 056 700 42 924 29 400
Contracts/ Groups 36 288 500 32 256 16 000
1 017 18 442 — 743 13 763 $874 600
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Winter College 22-day 12 264 $1 000 8 176 $8 000
Winter 22-day 12 264 1 000 6 132 6 000
Winter 9-day 60 540 800 24 216 19 200
Winter 6-day 100 600 600 34 204 20 400
Winter 8-day 84 672 400 72 576 28 800
268 2 340 — 144 1 304 $ 82 400

Career Dev 4-day 96 384 $500 80 320 $40 000
Maine Sea 8-day 116 928 950 84 672 79 800
Land 6-day 20 120 750 16 96 12 000
Contracts/ Groups 60 360 1 200 50 300 60 000
292 1792 — 230 1 388 $ 191 800

Summer 64-day 24 1 536 $3 200 20 1 280 $ 64 000
Florida 78-day 24 1 872 3 800 16 1 248 60 800
Florida 80-day 24 1 920 3 800 17 1 360 64 600
Jrs. 15-day 180 2 700 900/950 162 2 430 150 400
Maine directive 154 4 312 1 800 127 3 556 228 600
Florida directive 110 3 080 1 800 82 2 296 147 600
Instructor training 36 3 612 3 800 21 2 107 79 800
552 19 032 — 445 14 277 $795 800

3 755 66 948 — 2 570 46 859  $3 061 415

Hurricane Island Outward Bound School.

1-1-5 1986 —122
5/16/86 6/6/86 $1 225 72 12
5/26/86 6/16/86 1 225 72 12
6/12/86 7/3/86 1 425 72 48
6/14/86 7/5/86 1 425 48 46
7/9/86 7/30/86 1 425 48 46
7/11/86 8/1/86 1 425 72 70
8/5/86 8/26/86 1 425 68 64
8/8/86 8/29/86 1 425 72 70

9/5/86 9/26/86 1 225 72 18
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1-1-6 1986
/
1 100 600 340 1 500 3 540
60% 85% 75% 75% 72%
660 510 256 1125 2 551
792 000 612 000 307 200 1 350 000 3 061 200
39 000 68 500 26 250 NA 295 000
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1988 6 Reebok International Ltd RFD

1988

329
Joe LaBonté
Al 40
J.W. J. W. Foster and Sons 1895
1958 1979 . Paul Fire-
man 1984 Pentland Industries ple
1982
“ Reebok Free-
style ”
1982 1987 350
14 20 1.65 1983 1987
1990 20
2-2-1
5

Rockport Avia and Ellesse
2-2-1 RFD

1983 1984 1985 1986 1987
12.0 64.0 299.0 841.0 991.0
6.8 37.9 171.0 475.0 562.0
5.2 26.1 128.0 366.0 429.0
4.0 14.0 52.0 131.0 169.0
1.2 12.1 76.0 235.0 260.0

- B. Tammy B. Hiller - AL John A. Quelck 1988
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1987
43 1987
1987

80

300

3000

32.2%

70

1983

1987

1964

9%

1987

36%

RFD

1984

1978
1987

1981 1987

1987 33%

80

1988
45

1985
1986

1000

4217

2-2-1
1979

56%

87%

1987

1987

1984
20 70

31.3%

NBA

3400
8 1988

71%  88%

3
1987

1987

8% ~12%
4.4%

1988

1983

10
290

1984

walking shoes

18. 6%

1983

2300

1988

2

1984

1985

just do it

« IE” u
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25%

1.57
1987

Asics Tiger

25

1988

1986

20%
1987 10
57%  98%

Converse 1984 11.2% 1987 8. 1%
Canvas 1988 “ " Evolo
Adidas 1987 5.7%
1987 3000 1988
300
Avia
1987
1984 0. 4% 4.9% 1988 2000
L. A. L. A. Gear 2. 3%
2.2%
1987
10% 1988
1988 9
80%
1986 6
2-2-2
3
58%
/ 430 36% 35% 30%
12%
95%
3
53%

38%
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70%
45%
1987
Sharon Cohen

1987
80

4.2% 1985

1.1% 1987 3400

1986

520%
18%
61%
1987 10
1987 10
1984 “
“ 100
1986
1984 270
650 2.2% 1986 1000

3.4%

2-2-1
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18

2-2-2 “ " prism color
40
1987
Frank O’ Connell 2-2-3
1987 2-2-4 1987
« » 7
8
4 « » 2_2
-3 2-2-6 4 5
1987
18 49 975 000
3
12 ~24 120 36% 24%
96
MTV 17
Rolling Stone
1967 ~ 1986 " 5
2-2-17
1987 1800
Dennis Johnson . Danny Ainge
Brad Daugherty . Steve Jones
Hana Mandlikova
1988
1988 2200 800
2-2-5 1988
1988 75%
40% 5

10%
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1988
/
1985
3
Chiat/Day “
/
“ U.B.U"
12
9
4
1987

ERS

10
1987
18
MTV ESPN
7
6 000 000
75

1988

30%

34

nu 30

WTBS

90

5
NBC1988
1988

12

1700

18

34

NBC

1988

Gus Macker
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2-2-6
/
1989
329
1986
1200 1000
4 22
800
)} 1987

18

32

34
7%

1988

1000
60%

Angel Martinez

2200

200
200

49%

Linda Lewi

16 18

)

e

)
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20

10

VIP

1988 "

30
500

60

VIP
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2-2-1

1979

1982

1983

1983

1984

1985

1985

1986

1987

1987

1987

1987

1988

1988

1986
1987

1987

1987

1988

ESE

72%

65
54
50
45

69 %

64

52
43

740
65
54
48
47
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2-2-1

1986
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2-2-2 1986
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1987

6 354
2 107
_
8 683
_179

7 475
166
7 641
350
16 853
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2-2-4 1987

2-2-5 1987
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2-2-6 1987

2-2-7 1987
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2-2-8

1987
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2-2-5 1988

320 Sou
3 15
37
4 J—
5 J—
8 12
- 7
5 J—
- 7
S _=

2-2-9 1988

U.B.
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2-2-10
2-2-6 1988
“ U.B.U” 8 000 1 900 700 10 600
6 000 0 0 6 000
ERS 0 600 0 600
14 000 2 500 700 17 200
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2-2-7"

1988

50

1 575

25
100
375
125

000
000
000
000
000
000

000

000

15

000

2 280

65
215
30
187
220
50
190

250

325
000
000
000
500
000
000
000

000

000

1 464

200
60
100
50

825

000
000
000

925

000

413

92
175

250

925

650

000

000

260

000

510

000

36 400
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1971 9 “ 351 "
50 M " “ M
1972 “ " 56 000 000
1973 72 000 000
1988 1379.2 235 434.8
Robert Crane 1987 “
1989 7
4
150 10 2
1988 29 156 93.73 480%
15% 37% 57.4 2-3-1
2-3-1
/
/1985 2 106.4 4900 74.78 49% 13% 804.0 38%
/1967 1 632.0 8 91.17 47 9 725.6 44
/1972 1 461.0 9 121.48 50 10 592.9 40
/1974 1 411.0 31 129.78 48 14 545.6 38
/1972 1379.2 8 234.92 59 10 434.8 31
own-state 3.3%
1972 numbers game

N. . N. Craig Smith : Ron Lee : 1989
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1989

1988 12

Philip Cook

55 000 000

1 48
4500
60%
Duke
10%
65%

25

US News and World Report
2. 1%
25 000
9700
63 1988

0.000008%

81%

Selling Hope

80%

Charles Clotfelter

50% 20%
65
" 0. 3%
1987 800 100
Sheelah Ryan
50%
89% 97%
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John Koza
VALS

1988 57%

11% 7% transit signs

Lotto”

“ Lotto 49

“

Lotto

5%

Belongers "

"« Rub-off”

”

16%
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5%

1972

30
1820

1987

1%

10

2

1976

0

Meyabucks 1982

50 000

6

1987

200
1000

100
50 000

n

46

1987

36

mass millions

600

20%

50%

45%

1984 3

700

15%
351

3.8%

1977 1978

4.25

1982



37

1988
38% 20% 4%

« ESP”

“ ESP” extrasensory perception

National Enquirer

1150

250 000
John Carroll 1989

ESP
1/5

ESP

38%

Adweek
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1984 6 MBA

Inc 6 1~2

49

1984 9

175

7

2
9 9
1983 ~ 1984
8000

1984

1984 A

Petite Playthings.

5000 25
1983 7 1984 6
20
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1978 7 Computron : Thomas Zimmerman
Kénig & Cie. 1000X
33%%

311 200

Kéonig

218 000 311 200 93 200 43%
Konig 20%
Konig
1976
1000X
70 digital process control computer

data processing

3 80 000
80 000—600 000 1 000 000—6 000 000
1000X
1000X
6 1 000 000 1977 ~1978
5 000 000 4 400
1 200 000 1977 ~
1978 24% 22% 180% 36%
17.5%
1978 9 15 1000X 15%
10 000 20 ~30 300 000

- Pl 1978
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1000X 23 1978
7 Konig
2 3
3-1-1
1000X
+ 33%% R&D
+
+
3-1-1 1000X
1000X
Konig 1000X * " 311 200 3
-1-2
3314% 11% 8% R&D 6%
1977 ~1978
6% 1976 ~ 1977 17% 3314 %
3-1-2
25% 192 000
331%% 64 000
0, 256 000
20% 150 38 400
3314% 16 800
“ " 311 200
Kénig & Cie.
3
1977 ~ 1978 100 Konig
1977 ~ 1978 80%
Kénig
Koénig
Konig 23
Kénig 100
Koénig 4 5
9 4 1977 ~

1978 80% 3-1-3
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Ruhr Maschinenfabrik Ruhr
1000X 22.5% Ruhr
1000X 17.5% Ruhr
Ruhr Kénig Ruhr
218 000
Elecktronische Datenverarbeitungsanlagen 3-1-3
EDAG EDAG 1200 000 30.0%
1000X Ruhr Maschinenfabrik 800 000 20.0%
EDGA Elektronische
Datenverarbeitungsanlagen 500 000 12.5%
Digtex GmbH 200 000 17.5%
800 000 20.0%
EDAG 4000 000 100.0%
1 EDAG
Digitex Digitex
Digitex 1000X Digitex
1000X 50%
Digitex
3-1-4
Konig & Cie.
300 000
400 250 000
150 000
440 000
250, 1978 ~ 1979 Deutsche Autowerke 160 000
130 3_1-4 1300 000
Kénig

Konig 1978 8 1



Eini-MBARR 1 2 TEWESA

%”*%n%i%ﬁ WESGE £EIB% HExS
VR TT BEE A5 kAR e SR R, H1 A B D AT MY 256 R0 b F 3 10 4 FH N BAA7 7 Ak A5 |

PRAr g B AT B TEIE, (BB i G KA S 38 5 IR T 3K, BUARAS B Lk ) i il k&
SEA I L2 AN I et TR B fE AL

S 5 o [0 AT ) 4 260 O MBA R 8B A, B ATURUUIE TS
BEEWREMZIES

IIETH H MK X AE ¥ %"
& (FEHE) MBA BEHEERI HABLAEEHALT 2 4] MBA S ETEE WIEH 1280 7¢
£ (AARELLE) MBA SUETI3E BRSBTS B BT T 2 4R %) MBA RS EHHMEIER 1280 7T
&EH (EF4HE) MBA BEHENEE  BEEFEERWAIBIUET+2 56 MBA HEHE B LIES 1280 5T
ZE (RAAHE) MBA REHEXCEHE SR AEERWEEBIES+2 S5 MBA mEHF L WIES 1280 5
L (BEHEHE) BA BEHFENLY HEEHEERKIER+2 6 MBA BEHE MBS LIES 1280 7¢
LE (MREE) MBA REREXNEHE  REWREEPUL LM BFAZIE +2 £ MBA BEEEH S WAEH 1280 JG
& (MEZHE) MBA BEHENEE WA EERWE BT +2 56 MBA HEHEFELELIES 1280 5T
&E (Tipal) MBA BB XGERIE BTz a MR E PR +2 44 MBA BEH B THESLIES 1280 7T
&E (HELE) MBA BEKENEH  BEEEEERWEEEKER 2 54 MBA BEHETHMES WIES 1280 7T
£E (AIHYIF) MBA BEHEXGEH A IHIIITR R R AEELIES +2 F4) MBA REHEFFEIET 1280 T
H (ME BN MBA FEHEINEM  HEM S S MPN AP KAIESE 42 6 MBA BEHERELEAEH 1280 56
£ CEHRIT) MBA XUEF3E FREHRERITR S HHAEIE T +2 44 MBA SR EFMEES 1280 T
2H (B LE) MBA BEHEXEH £EMAVEEEFHREHKIETS 2 S MBA BEHEIMESEWIES 1280 7T
E (TREKE) MBA REREXEE  REATEUS BBV E M BARIEH +2 £ MBA BEEH S IEH 1280 JG
& (RUEHE) MBA mEHENEE  RECRWE RSB +2 4 MBA S5 88 4 LiEH 1280 J&
£2E (IE TNk THREEHE) MBA XUEE #i4k IE Tk TREAER Y BEARAIEF+2 S5 MBA W58 F 45 Vi + 1280 &

EE (L EEE T MBA XUEE Al R T B ARAIE S 2 SR MBA RS SVETS 1280 JG



iﬁ%ﬁﬁﬁ) S EEE . R BUBRAGE
P S R I8 P 345 4 P S 1 28 77 SR TR B - LU B+ 2 22 B e 2R A S (AR T4

i AR AUES Y 2 53 el 7T LA OB BT 15 5 4 45 25 51 S R 5
1. YNV JEaT DASREAR N AN ED R 2t BRNL &8 B AR IE 5 ) ;
2. VST LR ARSI (MBART S A o 2 2 DB L Wl $5)

= [EHN]

1. UEPnaeh B 58 E M EI A T CERCE J7 Mk i & i %Eﬁﬁ%ﬁ%%ﬁ%)

2 EMVARHUIES 582 R e 4 — B0 B R, SRS R EA RS, IR R ORI, 52
T EHHRARAEY .

[Z2JHARR Y 34 A (U TIEG I RERaT ek, BV REGE 15 SR T 4 524 )

7 [SZRARUE) 412807 (S #Mett. YAEM S FEAHET . SE A 4 3 2 m)
B STONAR A T AR AR 55 92 =TI 1] DA% 55 55 FIMBA S T (O T 432 20 P, JR 280 A 23 1192 59 77 3R

N [HEXNZR]
1o RPERAISUEGHS, EA i 2P LR RE TS (247 BA LA AR 28368 AT DU SR AT Sl )
2. AFUTE20—55% 2 I & ST ELANIA TR E TR A4 %3] o

[#HERA]

1. AR, TEEMPSERE A S P EE T RISk, RIES RSP IAT RET ETR
2. XA ORI UG LB R A 46 B R  SUDURI SE el B 7 ARD A 17 40 (A6

3. HA]: BR. BRI 24NN AL A TR R T I R

[ 1iAA ]

1. BEHEK: G R —EEBMEFENRAE (5 TSR 5

2. WIHE: BB EIRAC 2000 M0 S CERA T ES NS SCEFHE R SC A BRI H 5 SUMURE
SR RS NI E D)

3. A D FRI PR ) % .

[ AIE 847 ]
o 2 K 2 o e N FRHE o 2V AT B X A TP o O o B 2 A BRI
BRI  HERBOLACE % %hﬁ%ﬁﬁiﬁz#,&ﬁkﬁmiﬁﬁﬁmﬁ%,ﬁ#ﬁ%ﬁ%

B AR SR AR RE, AR G G R NS L i 22 B R AN T 1) 1)+ 2 SR AR 75 (1
AL

(A& 7r 54 ]
%éﬁﬂkiiﬁm¢lm$$ﬂ§M@&jm“Iﬁﬁﬁ%ﬂ%&ﬂamﬁ”zﬂHﬁwwmﬂ

FIE 5 ﬁﬁT%ﬁ%ﬂ%ﬁ%ﬁﬂ%ﬁE%ﬁﬁ%ﬁ SRk, CONRE R IR AR R A
Aﬁkmﬁ%k.ﬁﬁ%%mk%TT%Aﬁﬂﬁmﬁww BﬁﬁﬁéﬁﬁﬁK%*ﬁAﬂ R
(RSB IpR ALY IMEZHER, R NIRF B TT I, %ﬁmﬁ%ﬂﬁﬁ%TﬁA%ﬁmmﬁﬁ
RN .

[ & H1E]) 13684609885 0451--88342620 L& WZWY T xm
[ 4™k ] http://www. mhjy. net [&HHEFE]  xchy007@163.com



[ a%01
1. WA BICRNE NG VEYIES IF R BB ZE xchy007@163.com (NI AT BHRATH Fr, B4Rt il
[i) IR IR 27 45K 21 AH Al — 5K B ik & ENAE R AT

2 WA L ARE AR A MR, DT 2 B A RO IR ER O B S T

EPREAR) (eEEE ®ies BEBIGE SEEH)
(B 2 T B AE S REA) CHAE I T2 AR R S B L o REA)
B Y e e

T e R AR

R

RALRRERTHE

[ 55590 77 0] GEE AN S OHESIRAT I T4, AT T A U0 A B M)

MR AT Mokt : WA RVETIEAMX FE % 120 S HR T K% 109 =

FTR— 2R bk
g e WCECAS: 150020 UCPEA: il

R 2K S . 184080723702015 K5 44 PA/RIETTIE AR X L N A 241

i -
g TP FEPERAT: WREERTIAT YA R ST S 313261018018
.. ZTEARAT K5 . 40551220360141505 144 EifE
I —
CKFEERY  JFPAT: 2T RIES TS R R
ot MR EUhit 5 M. 602610301201201234  f 4. TGk
T\
791D FFPAT: W RIEIE M E O
R E HPE TRET M-S 3500016701101298023 144 T
T
CEEiD) FFPAT: W REETTIE AN X 55 5 3047
SN VAT A ENREBRATIR™ (f791):  1141449980130106399
S G P g. T
S LNVARATIR ' AROARATIKR T (5. 6228480170232416918 H /4. Filgik
I
(£ FAT R PRAT: T EAARMARST BRI AT B IE AN AT J BH AT
A FHRARAT  HHRERATIKS (BS): 6225884517313071  H )44 il
T\

(5 FARTHAT RIT AT FE R AT IR 2RV 0T Bk R AT
AUERER —MT RBAER, WRIZRLDR, ERS BRI T ORI Bbt . i
BURBRESE.

http://www. mhjy. net



43

3-4

1981 1 Hartmann Luggage Company I Ira Katz

Schuster

1982

1877 Milwaukee
1957

Lebanon Tennessee

1980 129%
5%
25% ~30%

Zepel

4700 3-4-1

- P Penny P. Merliss

suggested retail prices

20%
1930
1960
1955
3300 1974 ~ 1980
22%
24K Touch—0O—Matie
3-4-1
1981

Thomas

1981 ~
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1975 100% 4800
Halston 4400
4200
20 60 70
Nouveau Hobo 4700 4800
4400 3 -3 -2 Nouveau Hobo
“ Featherflex” 1980 13 000
Nouveau Hobo
4200 10% ~ 15% Gloria
Vanderbilt
725 000
25 000 25
35 000 35
1980 6. 64 ) 1981 9% 7.24
1974 340 1980 29% 20 70
1980
293 124 20
Samsonite Beatrice 1979 1.4
American Tourister  Hillenbranel
1979 8500 4700
75% Lark General Mills
French Lark 1979
2000 French 600 Louis Vuitton 4700 25%
1979 800
1963 36% 1979 71%

1980
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16%
30
18
21
11

. 8%

o0 A~

O 0 NN
00 00 00

.0%
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4700



47

4400
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1977 10
3-4-2
26 ~55 490
1979 25
12%
35 000 28%
Samsonice
2/3
40%
100
40%
Lark French
4
3
482 94
250% 15%
300

0.25%

1976
57%
36%
25 000
25 000 ~35 000
90% 5%
16 4
150
485
50%
50%

47%

1000
75%

31%

9%
35 000 60%
1600

11 000

1981 1

Lark French
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1979 25
1979
3-4-3 4200 21% 4700
36% Samsonite Silhouette 13% 8% 1980 5
54%
51% 46%
“ " 1976 1980
1976 10% 1980 13% ©
449 25% ~31%
1975
® 100
99.95
25%
5 10%
5%
1977 ~ 1980
3-4-3
1977 6 286 596
7 390 935
1978 6 416 095
6 487 280
1979 10 478 030
9 725 470
1980 10 708 840
6 941 160
Lark 3% French
Samsonite
2.5% 3-3-3 Samsonite
1980 @
1980
@ 1977 6.5% 1976 1978 7.7% 1979 11.3% 1980 14. 4%
@
1938
1975
® 295 55

20 000
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3-4-3

1980

Samsonite
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3-4-4

1979

Hartmann



52

Samsonit
Samsonite
Lark
Samsonite
23
Gift-with-Purchase
1977

pancake”

75

3-3

“

hanger”

pancake”

2.50
-4
1977 5

2

2.5%
1981
1976
Samsonite
French
5 6
Purchase-with-Purchase
1972
1976 4200
13.75 50 55
—6 19
5
200

13000 “ pancake”

1977

50%
13

1979

French

1972 1975

18.95

4200

Vi-
9800

3-3-5



53

3-4-5

1976
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3-4-6

1977
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1978 1 1
3 25 4 12 5 6
20% 4200 489%
52%
1978 3 5 75 788 4200 75 174
1979 4 22 5 6 4 3
20% 3
5
48% 5
6 6
3 1978
30%
20%
1980 6
4400 20% ~
25%
1981 1980 144 000
1978
1978
4200 3-4-4

4200
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48 960 65% 3-4-5 1978
132 000 4200 614
4 400 1978 ~5 4 400
15 130 17 020 40 366
16068
0.85%
1978
3-4-4 4200
20%
2 100. 00 80.00
b 48.00 41.60
¢ 34.70 34.70
d 13.30 6.90
a. 4200
b. 4%
c. 7% 5% /
d. 4200
4200
48 960 1977 3 ~5
4200 31 742 1978 1 ~2 4200 1977 22%
3~5 1977 22%
49 760 26 214
25.76
600 000
3 1
2
3 1978 4 ~5 1 1978 1 ~2 4200
1977 22% 1978 3 ~5 4200
1~2 22% 4200

1981
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3-4-7

1979
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1978

={ 4200

%x 4200

] - [ 4200 x 4200

3-4-8 1980
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1977

6

® 57% 3 4 27%

® 47% 28%
7%

® 530

7%

® 68%

® 310

® 480

® 470

13%

21%

34%

38%

9%
41%

45%
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8

6L61

8L61

S

< 3
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3-4-4 1976 ~1978 4200

1976 1977 1978
4 536 18 616 10 706
4 012 8 166 10 124
5 606 11 168 19 334°
15 120 10 066 36 636"
14 768 10 508 19 818"
8 222 11 854 16 226
51 264 70 378 113 844
52 902 82 720 73 412

104 166 153 098 187 256
100 146 178

a. 1978 3 ~5

614
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Douglas Mazza

1954

1981
17 000

VRA

19. 2%

1985 6 - - Keye/Donna/ Pearlstein Advertising Agency
Leonard Pearlstein
American Suzuki Motor Corporation ASMC
Suzuki Samurai
1909 Hamamatsu
Michio Suzuki 1952 36¢e
Suzuki Motor Company Ltd.
50 1959
1961 “ Suzulight”
1964 e
1965
1979
1979 1984 100
1983 5%
Chevrolet Sprint 1984
“ " VRA
1984 VRA
ASMC
VRA
1985 20
1989
1989 1984
17.7% 1985
1985 10%

Tammy Bunn Hiller

Hyundai Motor Company

- AL

Yugo

1988
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Zavodi Grvena Zastava Yugo 1986
SJ 410
1985 SJ 410 102 1985
SJ 413 SJ410
SJ 413
SJ 413
25% 2.5%
1985 5 10
SJ 413
ASMC
ASMC
3 2
ASMC 5995
7.5% ASMC 50
30
ASMC 37
6 6000
10500
47 1985 11

ASMC

1989
—=SJ 413
1960
1324c¢c
VRA
11
hardtop
1989
5095 ASMC
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4-1-1

10 000

4-1-1 1984

1984

5995

SJ 413

Toyota Fercel

Ford Escort
54%
41
43%
34 240

4-1-2

13 000

30 000

102

54%

Mercedes

»

Nissan Sentra

“

Don. Popielarz

J.D.

Honda Civic
4300
36 60%

4-1-2

mini-Jeep

5995
3%

1984

2.5
ASMC
SJ413
28

323 Mazda323
38
1/3
2. 69

29

4-1-5



66

7
1984
4000 374 75% 62%
18 34 33 32% 21% 1%
51% 43 800
“ " 40% “ " 4 x
4/ 23% 16% / 14% / 11% / 10%
/ / / 10% 9% / 8% 7% 6%
“ fun ” 4-1-3 5
4-1-4 / “
" 29% Ford
Bronco and Ranger 24% GMC Chevrolet Jimmy 7% 5-10 GM
Chevrolet 5 — 10 Blazer 8% 4 x4 Lond Cruser 12% 4 x4
4% 4%
/ 59% / 29%
SJ 410 SJ 410
" 1984 3000
SJ 410
Tim O’Mara 5
3 SJ 410 4
" SJ 410 18 30
SJ 410 SJ 410
30 SJ 410
SJ 410 “ "
“ Chevettes !
"3 SJ 410 8500
Fort Lauderdale King Motors
150 SJ 410
56%
18 30 30 1/3
4-1-5
45% 32%
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25 33

1-74-1-8

500

18

8 000

42.5

24

12 000

4000

B

25

35

5 995

250
1985

Spike Bragg

4-1-6 4-

1985

200 400

77%
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10% 10%

“ ASMC

6 250

4-1-1

30
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4-1-1

1984 1985
SJ410 2 124 2 500
2 690 2 800
9 181 19 300
4 170 4 400
6 935 25 400
25 100 54 400
I 98 446 104 500
S10 /815 175 177 225 200
Cl/Y) 41 627 40 100
/ 84 352 113 900
399 710 483 700
424 810 538 100
P/U 11 102 21 900
pP/U 144 675 171 500
pP/U 140 864 188 700
P/U 115 303 114 600
p/U 32 372 46 200
P/U 2WD 444 316 542 900
P/U 0 3 800
P/U 172 959 185 800
/ S10/S15 P/U 181 692 200 200
50 P/U 37 356 56 100
P/U 2WD 393 007 445 900
P/U 2WD 837 323 988 800
P/U 4 x4 2 156 1 900
P/U 4 x4 81 904 101 400
P/U 4 x4 51 082 65 400
P/U 4 x4 3 537 4 900
P/U 4 x4 138 679 173 600
4 x4 0 4 800
4 x4 48 110 56 400
/ S10/S15 4 x4 47 409 51 200
50P/U 4 x4 12 499 12 500
P/U 4 x4 108 018 124 900
P/U 4 x4 246 697 298 500
P/U2WD 4 x4 582 995 716 500
P/U2WD 4 x4 501 025 570 800
P/U2WD 4 x4 1 084 020 1 287 300
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1984 1985
781 0
107 185 95 400
156 249 173 900
194 092 225 700
39 470 51 400
2 354 12 400
173 561 196 800
323/GLC 43 641 60 000
I 4822 1300
722 424 828 600
/ 85 153 71 300
1 646 51 700
9 464 29 700
/ 82 402 96 100
944 668 1 112 900
1752 248 2 016 095
1 846 398 2 139 500
664 813 849 800
2 511 211 2 989 300
10 128 318 10 888 600
4 048 998 4 675 200
14 177 316 15 563 800
Source
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4-1-3

41

15
13

11

S >~ > > > 0 N NN

4 x4
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4 x4/

NN N N NN

64%
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Wrangler O
Fudig
o - BT M
AEfF-~HE
O Montero
ORaider
O Cherokee (4)
@ Toyota (4] OWagoneer
O 2 01 35 A L O = 7= 52 A B L
OTrooper Ii OT10 Blazer Bronco 1 (4)O @ Comanche (4)

4RunnerO O T15 Jimmy sD

Mitsubishi (4)@

akota (4)
Nissan (4)

Ram 50 (4f® O Pathfinder g o0
Chev T10g@ ®GMC T15 .
HE
® Isuzu (4)

FErpNEFE R

GMC S15
Chev S10 @

I - R BT M
Rl HH

OMitsubishi (2)

B2000 @

QCherokee (2)

OBronco Il (2)

@ Comanche (2)
Os15 Jimmy

m EH AR

Nissan (2)
O S10 Blazer

lRam 50 (2) @ Dakota (2)
@Toyota (2)

TR R BT
i H A

@ Ranger (2)

@ Isuzu (2)

© {830/ R AR 0 EL O B R
O 132 AN 0 EL UK 1 B R 3
W (bR

O R A AL N O

4-1-2
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Isuzu(2) @
b - A4 Tl
g HHEATRE
OTrooper Il
0O #F O sEHAN gE @Ram 50 (2)
B2000@ @ Mitsubishi (2) @ Toyota (2)
HL/NE R @ Nissan (2)
Toyota (4)@ GMC S15
Ram 50 (4) @Isuzu (4)
4RunnerO
Chev S10@ OBronco Il (2)
[l N 4 OBronco 1 (4)

H RT3

Mitsubishi (4) @ W _OS10 Blazer

[ ] R 4
WranglerQ W (2 anger (4)
T15 Jimmy S1s iifj @ 'Comanche (4)
Monterocc';ev T1OOO QGMC TTS?;;J
Raidero Comanche (2) @ Dakota (2)
| 7= 5 FH 2 L O Cherokee (2)
T10 Blazer O | ® Nissan (4)

Pathfinder O

Dakota (4). O Cherokee (4)

Owagoneer

© (RN 2 I L o R
O T2 LN BZE 1R L 1 B R
W (bR R

O 1R 32 A AL N 2
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Toyota (4)
Toyota (2)
Ch

Ram 50 (4)®

ev S10.

Nissan (2)
[ ]

BEHNER R
u

(]
Ranger (2)

Ram 50 (2) @

GMC S15
Isuzu (4) @

- [N R
@ Ranger (4)
Isuzu (2)

82000I
Mitsubishi (2)
Nissan (4) @

=
i

O Raider
O Montero
O SRS
@ Dakota (4)
Mitsubish (4)

Pathfinder
O

O4Runner

Trooper |l

| Bronco Il (2)0

T10 Blazer

® GMC T15

o Os15 Jimmy

iR TC I (4)
o O T15 Jimmy

Comanche (2)5
O
BTN s

Wrangler LChev T10

° Dakota (2) O Cherokee (4)
@ Comanche (4)

OS10 Blazer

QO Cherokee (2)
O Wagoneer

O RN R MR G B AEL

© (X AN PR AL PR
W R NEL R R

O RS AN G fry 27



4-1-5 . SJ 410
41% 41% 42%
30 36 22
20 17 24
6 5 7
3 1 5
76 75 77
AMC 17 21 14
1 0 2
0 0 0
0 0 0
5 4 7
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40 42 37
60 58 63
AMC

28 30 25
72 70 75
76 72 80
62 59 66
46 46 45
40 45 32
39 37 41
22 26 18
20 22 16

7 9 5

Stop suffering the heartbreak Take one test drive in a Suzuki

of econo-box boredom. Get quick Samurai™ and you, too, will break
relief where there’s never a dull  the dull barrier. v samr randies iterenty an an

ordinary passenger car, Avoid sharp tums and abrupt meneuvers. and ahways

moment. Your Suzuki auto dealer. v s tai vor speciic dowils. read soor ovmers manual

SUZUKI SAMURAI
BREAKS
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Chipman-Clnion Inc

Edters

1972
Charles Chipman’s Sons Company

1979
3
108
1980
2.5 4
11%
Burlington
3500
1979 2.89
4-5-1
70
1970
- P. Penny P. Merliss

D 1979 5500

William Chipman

Intorwoven

4 -5

1980

Union Manufacturing Company

10

5000
350
1979
10%
1979
20%
1979
7200 1979
1979 50%
1979 319
- Al 1981

3

Odor-

Sibley Bryan

SKU

3700

75%

1500
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1972 457 438 93%
8 4500
4-5-1 1979
34.9% 34.3%
21.9 23.6
20.9 20.6
13.7 16.0
Support 4.2 1.6
4.4 4.0
4-5-2
1974 1979
90% 33 3 60%
1979 1% 1% catalog
showrooms 1.5%
military post exchange
4-5-2 1974 1979
1974 1979 1974 1979
29.4% 20.9% 29.4% 21.9%
10.6 8.3 10.7 8.2
6.9 6.2 7.1 7.1
17.1 15.6 20.6 19.6
6.0 4.8 8.6 6.9
26.5 36.5 21.1 29.3
7.9 15.9 6.1 12.3
8.1 7.0 6.6 5.8
2.7 3.1 2.6 2.9
1.2 1.6 0.9 1.6
9.1 10.5 10.2 12.0
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4-5-3
1969 1974 1979
0.00 ~0.69 56% 38% 25%
0.70 ~1.00 30 33 40
1.01or more 14 29 35
10%  20% 40% ~
50% 25%
50% 40%
50%
1979 15%
20% 40%
10% 18% 3%
3%
70 1976
Dow Corning “ " Bioguard 1979
200 « "
« " 1979
20 75%
Sanitized Ultra-Fresh Betty
Jean Hilton Sales Company InC. 10
40
1979 1979 30% /
Kouyser-Roth Sock Sence
48 1973

N. Nonsence

20%

1975

Rabbit’s Foot

Just Socks

controlled labels

1975
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8.5%

30%
500 800
80
——Show-offs 1978
25% 75
4-5-1
Life Savers
1979 6 “

300

2.49 27%

Show-offs

Show-offs
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1979 20%
GFM
Gunn Fish and Mead
GFM @® 50% 800 1000
Combe Inc
1979 5000 1974
Johoson’s 1974 1979
200 1979
950 60% 50%
50% GMF
350
GFM
1979 9 4 focus group
18 ~35
4-5-1
1979 10 4 200 400
4 4-5-4
4-5-2
4-5-4 /
1 2 3 4
1 1 3 3
24 1.99 2.49 5.99 6.49
18 1.79 1.99 5.49 5.99
1.79 1.99 4.99 5.49
1.89 1.99 5.49 5.99
185 4
4-5-3
1980 3 5-4-4

)
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1980 6
GFM
4
3
16
24
36 100
Odor-Eaters
5-4-5
45%
45%
50% 25% 25%
50%
50
5%
3
13
7100 46% 5-4-6
GFM
3 9

50 refund

1 7% 1.5
7.5

1000 free-standing inserts 25
136500
GFM opening order
20%
5% 55%

@ GFM CuU

12

2.54

25%

2.5%

GFM

1.5

@®

100

6500
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1980

3

1.

5

4-5-1

GFM

10
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4-5-4 CU
CcU 1980 1 ~12
1981 1 5%
CU 4
CU

CU

1980
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5-3

Murrayhill Inc. . C. Gifford Davis
1986 10
70
@
catalog sales
1983 1985
Thomas Murray . Mitchell Hill 1926
dress shoes 1930
1933
—_ goodyear welt construction @
1985
100 20
20
70
- D. Melanie D. Spencer - AL
@

@) Goodyear welt construction

80

20

Lynn
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1985 2700 9%
1900 40 400 1985 10%
1985 75 —
Johnson & Murphy E.T. E. T. Wright & Company . Allen Edmonds
Florsheim
E.T.
8% 12%
100 200
E.T.
18%
Hanover 100
J. C.
50% 77% 1975 Bally
25% 1985
Baker Benjes . Cole Hahn Ferragamo
Bruno Magli Church’s
1979 450
50% 2
8
70
“ " 1985 p " 5o
“ " 34 “ " 40 “ " 8
160 © "5 w " 80

SKUS 17280 64000
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16

10

30%
5-3-1
13.9% 33.1%
well
20%
40
3
1.7

1975

150

30%
5500 ~ 6500
1978 ~1979

70

70
1984  ~ 1985

e Hart-

30
150 1984

1973
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70
70

70

2400
80
Bean
19

1985

1985 7

1978

5-3-1

1977

1120

Spiegel

1

5-3-1

80%

585

5-3-2

70
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- 150 000
110000
. T. 40 000
- 35000
20 000
15000
Luxury Leather
15000
Brooks Brothers
385 000
7
1982
3
1985
70
1982
1985 60%
25% 1982
1984

1985 481 000
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85%

80
16

15

4.3%

2.4%

89 7

60

@ 1985

15% @®
1982
7
40
32 6 8
52 12
5-3-3
2 10
1.45
15
35%
28 55
30 6.2%
25%
149 99
49
149
59
32
49 7. 9%
4. 1%
350 65%
340 000

60

2.8%

15
2.5%

15

3.6%

88

80%
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2/3
" enclosed card
15%
1985 50 23 88 000
1.5 1.75
3.5
35% 11%
75
1985 70 102
40 32 8
2 handling charge
1985
156 300 5.9% 1.2 111
1.45 111
10
10 000
89
5§5-3-2
210 189 179 169
58 212 220 383
5-3-4 1979 1985
1985 136 000 1984 16 000 83 050
110 000 20% 1 50 000
35% 17% 5-3-5 1981
1985
1985 1 600 400 000

30 000
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156 300 1986 197 000

1985

1986

1985
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5-3-1
1978 9 ~1979 8 1984 9 ~ 1985 8
39 685 54 550
1 9 522 2 23 429
2 8 728 3 9 928
3 5 870 34 7 584
4 3 570 1 6 325
5 1 645 4 5 115
29 335 35 5 176
36 3 792
6 7 997 5 2 722
7 7 482 37 2 363
8 3 542 38 1 915
9 2 762 68 349
10 2 581
11 2 414 6 7 242
12 2 216 39 3 698
13 2 200 10 2 502
14 2 190 9 2 459
15 1 726 14 2 163
16 1 691 40 1 923
36 801 41 1 787
42 1 749
17 12 512 12 1 738
18 8 566 16 1 667
19 6 339 43 1 662
20 3 347 28 590
21 1 770
22 1 661 20 789
34 195 44 424
213
23 12 211
24 4 933 23 528
25 3 480 24 014
26 2 976 26 638
27 2 934 180
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1978 9 ~1979 8 1984 9 ~1985 8
26 534
28 11 110
28 14 070 29 10 254
29 12 483 30 6 202
30 9 554 31 3 424
31 3 309 32 3 013
32 2 878 33 2 418
33 1 965 45 1 907
44 259 38 328
210 809 206 210
5-3-2 1970 ~1980
1970 444 747 9 233 418 20.76
1971 481 875 10 326 280 21.43
1972 556 590 12 430 848 22.33
1973 572 806 14 400 942 25.14
1974 485 194 13 255 635 27.32
1975 471 755 13 517 534 28.65
1976 516 760 16 035 339 31.03
1977 443 149 15 015 605 33.88
1978 436 288 16 315 626 37.40
1979 376 318 16 288 598 43.28
1980 353 795 16 097 558 45.49
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1977
60
Sherwood
70
6
1938
1974
6100
1966 3
30
1970

Hirotaka Takeuchi

5-4

U.S. Pioneer Electronics

Bernie Mitchell

1
hi-fi
60
Scott
1969 turntable
stereo campacts
Ken wood Sansui Teac 60
235 1972 8.43
1977 65% 1977
26 Ken Kai
1966 20
Concord

William Folks

National Lampoon

on 1978

KLH
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1972 6
4 ~7
2 1977
10 4 D.C.
@®
1977 1970 500 3600
5%
1974 8000
FTC 3 Teac
1 2
3 5 “
" FTC
1975 8 4 FTC
5 21
2
FTC
FTC
3
5-4-1 “
“ " 15% 20% 25% 30% 35% 409% 45%
5-4-2

Home Furnishings Daily 1975 8 27 “

® 1974 10% 1974 5%
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5% 6% “
FTC
1976 12.6% 9.4% 5-4-3 1975
1.6%  2.2% 1974 ~ 1975
1975 8
1974 8000 1975 8700
1974 ~ 1975
4 -4 1976 1974
5-4-5
18 ~24 25 000
1
compacts or consoles 2
1975 350
150 40 390
hi-fi
1975 hi-fi 55% 45%
Component

Ll

console

AW~

compact

hi-fi

1975
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2.

4.

°

L hi-fi 80

°

L4 350 ~400 650 ~750

b hi-fi 1 2

‘ hi-fi
" “ Marantz Tech-
nics
hi-fi
1976 hi-fi 600
200 hi-fi
1975 8700 1976 1.35
hi-fi
hi-fi 1975 350 1976
360 hi-fi 800 870 5-4-6
1977
hi-fi FM
5-4-17 hi-fi
1 2
“ " bait and switch @©
hi-fi
@®

98%
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CTF7272

-4-1

Audio Warehouse

Akron

34

Audio

1 “
T2 CTF 7272 3
4
1977 7 Audio Warehouse
Audio 1977 5 1000
Audio
Retail Home Furnishing
10% ”
Advent Bose
50% ~60% "
5-4-1
5-4-9
c d
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5-4-1
290%
/ 27%
15%
12%
8%
7%
14%
n=1 290
a. 100
1 2
3 4 “ "
300
catalog showrooms
1977 75% 5% 7% 13% /
/ / @®
®
3
Radio
Shack
Pacific stereo 80
25% 5% ~10%
@ 69% 2% 30 26%
[©) Bulova 3 Bulova Accutron
best stores  Caravelle Bulova
&) hi-fi

Pioneer Electronics of America Centrex
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1 2
5000 5
5-4-8 5-4-9
5-4-1 1975.4/22
1~3 /
SX-1010 AM/FM $699.95 $466.60 $420.00 1 60
S$X-939 AM/FM 599.95 400.00 372.00 1 51
SX-838 AM/FM 499.95 333.40 310.00 1 44
SX-737 AM/FM 399.95 266. 60 248.00 1 35
SX-636 AM/FM 349.95 233.30 217.00 1 29
SX-535 AM/FM 299.95 200.00 186.00 1 27
SX-434 AM/FM 239.95 160. 00 148.80 1 22
1~3 /
Spec 1 Stereo Pre-Amplifier $499.95 $333.40 $300.00 1 30
Spec 2 Stereo Power Amplifier 899.95 600. 00 540.00 1 60
SA-9900 Integrated Stereo Amp. 749.85 500.00 450.00 1 50
SA-9500 Integrated Stereo Amp. 499.95 333.40 300.00 1 44
SA-8500 Integrated Stereo Amp. 399.95 266. 60 240.00 1 32
SA-7500 Integrated Stereo Amp. 299.95 200.00 180.00 1 30
SA-5200 Integrated Stereo Amp. 138.95 93.30 84.00 1 23
TX-9500 AM/FM Stereo Tuner 399.95 266. 60 240.00 1 24
TX-7500 AM/FM Stereo Tuner 249.95 166.70 150.00 1 21
TX-6200 AM/FM Stereo Tuner 139.95 93.30 84.00 1 18
RG-1 RG Dynamic Expander 179.95 120.00 108.00 1 15
SR-202W Stereo Reverb. Amp. 139.95 93.30 84.00 1 12
SF-850 Electronic Crossover 199.95 133.30 120. 00 1 16
SD-1100 Quad/Stereo Display 599.95 400.00 360.00 1 34
WC-UAI Walnut Cabinet® 34.95" 23.30 21.00 1 1144

a. Walnut cabinet for SA-8500 SA-7500 TX-9500 TX-7500 only.

b. Suggested resale.
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1~3

PL-71

PL-55X

PL-A45D

PL-15D/,,

PL-12D &
PL-12D/,,

2-Speed DC Brushless Ser-
vo Motor Anti-skating Di-
rect-drive

2-Speed DC Brushless Ser-
vo Motor Anti-skating Di-
rect-drive Automatic Turn-
table

2-Speed Automatic Turnta-
ble 2-motor Belt-drive An-
ti-skating

2-Speed Automatic Turnta-
ble with Hysteresis Syn-
chronous Motor Belt-drive
Anti-skating

2-Speed Hysteresis Syn-
chronous Motor Belt-drive

Anti-skating

$299.95

249.95

169.95

129.95

99.95

$200.00

166. 60

113.30

87.10

70.00

$180.00

150.00

105. 40

83.20

66.00

33

31

26

20

19

Company data.
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5-4-3
1974 1975 1976 1977
hi-fi 7 799 971 8 719 9 539
960 970 1 050 1 185
231 263 275 320
1 767 709 1 866 2 015
2 500 550 2 800 3 125
341 399 428 494
2 000 080 2 300 2 400
hi-fi 1 056 073 1 208 1 390
336 306 341 392
69 76 81 97
168 179 222 252
300 319 350 416
113 120 133 147
70 73 81 86
Merchandising March 1978 p. 51.
5-4-4

1971 1972 1973 1974 1975 1976

7% 15% 23% 22% 25% 25%

3% 5% 25% 18% 23% 18%

3% 5% 8% 9% 12% 10%

3% 3% 3% 11% 10% 11%

2% 1% 4% 5% 30 7%

10% 5% 4% 7% 9% 9%

— — 4% 11% 26% 20%

— — — 5% 9% 9%

a. 1977 19% 1976  14% 1975  13%

Company data.
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5-4-5 a
1974 1975

U.s. hi-fi U.s. hi-fi
139 778 3 400 141 622 2 788
47.3% 73.4% 49.6% 76. 4%
52.7% 26.6% 50.4% 23.6%
18 ~24 18.1% 42.5% 18.5% 47.6%
25 ~34 20.6% 31.8% 21.2% 26.9%
35 ~49 24.6% 18.0% 24.2% 15.0%
50 ~ 64 22.4% 6.8% 21.7% 9.9%
65 65 14.2% 1.0% 14.4% 0.5%
3.9% 4.4% 5.9% 6.6%
22.2% 18.6% 20.6% 18. 8%
13. 1% 16.9% 14.2% 15. 1%
16.5% 19.8% 15.2% 16.6%
18.0% 14.0% 19.1% 14.9%
10. 6% 10. 4% 10. 1% 7. 1%
15.6% 15.9% 14.8% 20.8%
11.9% 16.3% 12.5% 25.6%
14.0% 30.8% 14.7% 27.5%
37.7% 39.5% 38.0% 36.2%
36.4% 13.4% 34.8% 10. 7%
$2.5 8.8% 11.5% 11.3% 20.9%
$20 000 ~24 999 7.5% 9.3% 8.4% 9.1%
$15 000 ~19 999 17.1% 21.4% 18.6% 22.7%
$10 000 ~ 14 999 24. 1% 21.5% 23.2% 21.1%
$8 000 ~9 999 9.2% 9.8% 8.7% 8.5%
$5 000 ~7 999 14.4% 10. 8% 13.3% 11.3%
$5 000 18.8% 15.7% 16.5% 6.4%
16.2% 38.8% 17.3% 41.9%
69.5% 50.4% 67.9% 52.2%
14.3% 10. 8% 14.9% 6.0%
43.7 36.0 42. 4 37.6

1975  and 1976  issues of Target Group Index published by Axiom Market Research Bureau Inc. Sample sizes
were approximately 25 000 for 1974 and 30 000 for 1975
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1974 ~ 1977
1974 1975 1976 1977

Cassette tape recorder bimode 32 36 38 44
Cassette tape recorder bimode 103 190 197 233
8-track tape player bimode 652 528 525 527
8-track tape player trimode 1 234 798 843 910
8-track tape recorder bimode 549 590 555 569
8-track tape recorder trimode 480 1 024 1 100 1 183
Changer bimode 377 325 324 337

3 427 3 491 3 582 3 803

7 799 7 971 8 719 9 539

Mercbandising March 1978 . 51
5-4-7
FM

Pioneer 26% Pioneer 28%
Marantz 15% Marantz 18%
Sony 13% Sansui 14%
Sansui 12% Fisher 6%
Kenwood 7% Kenwood 6%
Fisher 2% Dynaco 30
Harman-Kardon 2% Technics 1%
Technics 1% Sherwin 0%
Sherwood 1% Rotel 0%
Other 2% Other 1%
Don’t plan to buy 5% Don’t plan to buy 5%
Don’t know 14% Don’t know 18%
Total 100% Total 100%
Pioneer 29% Pioneer 24%
Marantz 17% Garrard 19%
Sansui 9% Dual 12%
Kenwood 8% BSR 8%
Harman-Kardon 5% Technics 6%
Superscope 30 Sansui 5%
Crown 1% Bang & Olufsen 20%
Dynaco 1% B. 1. C. 1%
Technics 1% JvC 1%
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Other
Don’t plan to buy
Don’t know

Total

Pioneer

Jensen

JBL

AR

Infinity

KLH

B.I.C. - Venturi
Technics

Dynaco

Other

Don’t plan to buy
Don’t know

Total

2%

6%

18%
100%

320
11%
11%
5%
5%
4%
30
30
1%
30
4%
18%

100%

Other
Don’t plan to buy
Don’t know

Total

Teac

Pioneer
Sony/Superscope
Sansui

Fisher

Akai

Bekorder
Harman-Kardon
Technics

Other

Don’t plan to buy
Don’t know

Total

30
4%
15%

100%

21%
17%
15%
9%
6%
5%
1%
1%
0%
2%
9%
14%

100%

National probability sample of 196

a. Among the different component parts

mated the margin spread between speakers and other components

This spread differed by brand and by type of retail outlets

Gallup Organization

branded products

to be 10% to 20%

speakers usually offered the highest gross margin to dealers. One industry source esti-

1976

$ 680 069

509

34
36
12

N =

182

803
048
875
767
770
780
831
937
237
017
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1976

$ 147
$23

168
374
336
313
579

57
872
318
242
108
889

115

45
442
058
257
857
648
070
130

44
147
193
916
298
589

5-4-9 U.S

1976°

1975°

135 094

91 707
30 608

12 779
6 530

6 249

87 340

60 470
23 409

3 461
1 716

1 745

9 30

Company data
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1987 5 1
Raymond Flynn
1
62 19
1986
6.4 47 210
20%
1986

F v

/. K.

6 -2

1987 6 15
2 7
83
6-2-1
1000
2.5
5% 10%
1985 1986
90%
V. Kasfuri Rangan 1987

300

10

80

1986
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BAD”

“

SPECDA” school programs

to educate and control drug abuse

" “ BAD” boston against drugs

50

Harold Cabot

“

Inc

BAD”
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10 000

8 ~10

25 ~50

”

1 000

5%

community schools

20%

500
25

50 ~ 100

15 000

1 500
50
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Roxbury Mission Hill

South End
50 10
10 ~13 14 ~18
10 ~ 13
3
2 4
6-2-4

154 44

Charlestown Dorchester

6-2-2

15

14 ~ 18

14 ~ 18

12



126

b 110
20%
10 ~13
10 ~ 13 14 ~ 18
6-2-5
6-2-1
10 ~13 14 ~18 20 ~30
1 1 1
1 1
1 1 1
1 1
_ — — — 1 1
3 2 2 2 2 1
“ - ” 6-2-6 6-2-13
14
SPECDA
6-2-14
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6-2-1
1986 1250 4 120
14 000 30
% ¥
50 60
10
—_— 120 140
3000 600 700 “ "
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50%

“ " 25%
2500
PCP*
1985 12
6-2-2 517
a b
1 5771
2 2 5747 94 0 5 1
3. 5 4091
4. 2 871
. 0
: O
22 24 19 25
6. 4 0530
7. 5 396
8
, } 6 962 26 34 40 0
10. 16 851 5 76 11 8
11. 19 263 36 36 20 7
12. 4 830
98 0 2 0
13. 6 060
14. 10 249 4 85 7 4
15. 5918 55 29 11 5
96 207 43 36 14 7
0/0 b
11 ~13 43 37 14 6
14 ~17 45 38 7 8
a. 1980

b. 1985
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6-2-4 10~13 80

4 4 38

6 10 18

0 0 46

0 2 32

/

30 16 4 6
20 16 6 10
0~1 1~2 2~4 4+
2 12 16 16
2 10 8 10

40 26

38 22

24 22

14 4

12 2

8 14

8 4

0 2

2 0

0 6

24 10

12 20

14 18

10 8

6 10

2 12

2 0

0 6
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6-2-5 14~18 74
0 10 30
2 0 32
/

20 30 8 10
8 20 6 6
0~1 1~2 2~4 4+
6 18 12 4
0 10 14 10

38 26

22 24

14 20

6 10

18 8

12 4

8 4

0 0

8 0

10 2

22 2

20 20

8 10

8 4

4 6

18 4

0 4
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25

30

b
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10 ~13
10 ~13
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6-2-8 10 ~13

Teenline
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10 ~13
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6-2-10

10 ~13

108’
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6-2-11 14 ~18

$20

104.9—FM "

"
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6-2-12

14 ~18

108’ "
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6-2-13

14 ~18
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6-2-14

14 ~18
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6-2-15

1 4 3

2 3 3

3 4 4

4 7 4

5 3 5

6 10 11

7 4 5

8 5 6

9 2 —

1 4 4

2 4 11

3. SPECDA 3 2

4 - 3

5 3 1

6 -3
Terence Attridge 1973 ~ 1974
13
398 200 6-3-1
3 3 Cathedral Pre-
paratory School Cathedral Colledge of the Imma-
calate Conception N
St. Joseph’s Seminary 25

6-3-2

- AL Stephen A. Greyser - AL 1978



142

1973
1~2
5
6-3-1
1 / Upper Manhattan/West Bronx
2 Staten Island
3 Rockland County
4 Lower Westchester
5 South Bronx
10 7.75
0.95 0.5 0.8
—_— U
6 6-3-1
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b.
c.
1973 10 9 ~11
6-3-2
1
2
3
4
6-3-3 6-3-4
5
1. 80%  80%
2 5
“ case history ”
5
6-3-5
" 97 700
13 5 500 4 100
1 400 13 ~19
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441
178 217
-6
6-3-17
@
6-3-8
6-3-9
6-3-10 6-3-14
13

10

13

489

443
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6-3-1
1970 5 124 853
1970 1 880 788
398
911
897
832
7 014
a. 1975
6-3-2
1970 45 17 22
1971 48 12 13
1972 39 22 15
1973 38 16 13
6-3-3 —_—




146

6-3-4

“ 500"

2 700
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6-3-1 : S
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6-3-2 : 134
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150
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28
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6-3-5
7311 7312 74 74 2
11 18 25 2 9 16 6 13 20 27 3 10 17
— G M C L D M L D C G
G D L C L M D M C G
D G C L M D C G L M
M L C D G D C L G
A. M D C G L D G L M C
— C L D M C L D
C. G C M L D C G D M L
G L
D
6-3-6
/ 44 53 12 20 13 1
50 51 29 24 25 11
39 51 25 26 25 21
51 49 24 25 24 24
46 55 21 11 13 11
230 259 111 106 100 78
6-3-7
=100%
443 480%
259 36
106 72
78 53
92 67
92 60
129 46
106 26
24 29
/ 84 55
86 52
98 44
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=100%

98 47
77 40
106 44
337 49
228 62
215 32
I 28 57
I 55 58
I 121 54
v 131 44
v 71 34
37 40
6-3-8
100% 211 76 41
47% 40% 57% 46%
12 11 16 7
9 12 4 12
8 4 17 2
8 3 17 2
6 4 9 2
4 2 9 —
3 — 5 5
1 — 1 2
6 7 3 12
31% 31% 41% 15%
16 19 21 —
6 5 10 —
5 4 7 5
2 4 1 —
2 — 5 2
1 — 4 —
2 2 — 7

7%

7%

8%

2%
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6-3-9
100% 211 94 76 41
430 330 5800 370%
25 21 32 22
18 12 26 15
410 330 439 5490
/ 22 12 26 39
13 15 14 7
11 8 13 15
6 4 9 5
7 5 8 7
8 7 13 —
6 6 5 5
17 23 8 17
100%
46 45 43 46 31
480% 4200 37% 5900 19%
34 20 21 39 3
13 22 16 20 16
41% 36% 51% 330 450
/ 20 20 33 24 13
24 11 9 2 23
9 7 16 6 23
2 7 2 2 —
2 2 12 9 10
13 11 7 4 3
4 4 9 5 7
17 20 9 20 16
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6-3-10

=100% 441 221 230 94
92% 91% 88% 84%

87 92 80 90

87 94 81 88

85 82 80 72

85 91 78 85

84 91 82 87

80 81 73 78

79 81 77 74

78 87 79 93

56 54 47 39

47 48 51 53

34 30 39 38

21 22 26 27

6-3-11

=100% 111 76 100 41
97 % 97 % 93% 95%

96 92 91 98

93 97 94 100

89 91 90 85

96 95 90 98

90 97 82 88

89 80 85 88

85 86 76 88

80 84 72 80

75 71 54 56

40 49 43 37

28 29 32 15

16 17 15 22
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6-3-12

=100% 192 142 249 69
87% 95 % 95% 88%

78 93 93 91

81 96 92 88

83 84 86 77

76 94 92 84

78 90 88 93

75 84 83 74

77 87 80 68

78 87 78 87

50 60 61 42

51 44 43 58

46 25 26 41

22 22 20 22

a.
6-3-13

=100% 94 46 347 165
96% 87% 90% 92%

90 91 86 93

83 89 88 95

86 80 84 82

78 91 87 91

82 96 84 90

77 78 80 81

79 83 79 81

81 96 71 85

54 46 56 56

48 52 46 47

37 41 34 27

32 33 18 19
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7-3

Barrett Hauser

Sealed Air Corporation T.J.
1971 1980 25%
10
80
1981 7
AirCap”
Cap
AirCap
AirCap
AirCap
“ barrier-coating " AirCap
AirCap
1971 1980 Hawthorne
ging
AirCap @
1050 AirCap
1980
15%
1981 7
GAFCEL —
AirCap GAFCEL
GAFCEL
AirCap
R 1982

(D Sealed Air AirCap Instapak
@) AirCap

Solar Pool Blanket

7-3-1
2535
GAFCEL

1980

T. J. Dermot Dunphy

Air-

10

Astro Packa-

100
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1.
2. flexible wrap
3. voidfill
1970
ucts
1. instapak®
Instapak
2. AirCap 1980
7-3-2 AirCap
" AirCap
7-3-2
7-3-3
1980
L4 5.85
L4 1.26
L4 1560
7-3-3 1975
1972 AirCap

1980

1978

3880
3430
AirCap
7-3-1 AirCap
AirCap
1980
7-3-1

paper-based prod-

cushioning curves '

40%
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7-3-1
1972 7.7 1977 16.4
1973 10.0 1978 18.4
1974 13.0 1979 21.2
1975 12.8 1980 25.3
1976 14.6
7-3-2
AirCap
3 649 000 2 488 500
4 480 000 592 200
7 688 000 404 600
1980 7-3-2
Sansetsu AirCap
50% 90%
50%
SIBCO 1980 75 1972
SIBCO
AirCap  40% 1978
AirCap 1980 70%
30% 90%
AirCap 1973 1978 1980
AirCap 20%  30% 1980 600
35%
7-3-3 AirCap
SB 1/8
SC 3/16
ST 5/16 SC
SD 1/2
110 1 1/1000
120 1 2 50
240 2 4 100
480 4 8 100
AirCap
AirCap
7-3-3 8 7-3-4
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AirCap
7-3-6
7-3-4 8
110 120 240 480
SB-1/8 X
SC-3/16 X X
ST-5/16 X X
SD-1/2 X X X
1979 1980 7-3-5
7-3-5 AirCap
1000
1979 7 ~12 1980 1 ~6
1/8
SB-110 59 128 48 513
3/16
SC-120 76 349 81 014
SC-240 5 036 4 426
5/16
ST-120 31 912 42 234
ST-240 4 369 3 914
1/2
SD-120 44 252 43 624
SD-240 25 202 21 799
SD-480 3 138 1 358
249 386 246 882
SB-110 1980 1 A-
100 A-100 3/32 R 1980 1 6
A-100 17802000
7-3-6 AirCap 10000
A-100 33—2 12.46 1.32 13.78 20.60 6.82
SB-110 % 14.02 1.99 16.01 30.25 14.24
SC-120 13—6 17.92 2.64 20.56 43.50 22.94
SC-240 1% 29.83 2.64 32.47 56.30 23.83
SC-120 15—6 25.36 5.29 30.65 51.40 20.75
SC-240 1576 32.83 5.29 38.12 65.35 27.23
SC-120 % 28.38 7.93 36.31 65.35 29.04
SC-240 % 36.52 7.93 44.45 78.60 34.15
SC-480 % 62.88 7.93 70. 81 140.90 70.09
a. 15% ~20%
70000 SD-480 420000 A-100
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7-3-5
AirCap
10%
10%
7 62 AirCap
Instapak 370
1976 Instapak 28 90% AirCap 1981 62
60% Instapak 35% AirCap 5%
7-3-6
AirCap
AirCap
AirCap AirCap
Instapak ~ 10% ~12% Instapak
AirCap 35% AirCap
20%  Instapak
AirCap 2% Instapak
1% Instapak 75
75 20 2
70 1980
370 135 “ " 800%
20  AirCap 350% Instapak
AirCap 1980 200
AirCap
83% 65%
29%
AirCap
GAFCEL
decent product
GAFCEL 172 75 3/16 25
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2
GAFCEL 7-3-7
7-3-2
7-3-7 GAFCEL 1000
3 1
S0-22 16 LO-22 >
31.63 36.03
1 000 56.54 75.24
20 000 47.12 62.70
40 000 42.84 57.07
100 000 39.40 44.68
34.79 39.63
GAFCEL
172 GAFCEL
ST-120  SD-120 0.15
0.25 SB-110 7-3-3
Solar
Pool Blankets @
3/16 1000 19 5/16 1000
20 1/2 1000 21 GAFCEL
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7-3-1 AirCap
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AirCap
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0.17 0.25 0.37 0.50

AirCap AirCap
7-3-2

800

AirCap

1/16 3/32 3/16 1/4

AirCap
AirCap

1/16 3/32 1/8 3/16 1/4 3/8

AirCap 50%

3/16 1/4 1/2
123 4

AirCap 15%

50

AirCap

30

65%
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[ )
N.J.
[ )
48 1/8 3/16 1/4 1/2 1
o /
13%
7-3-2
0.17 27.70 22.75
0.25 37.40
0.37 50. 60
0.50 65.00
€ 20.30 18.20 17.20
16 ' ’ ’
3
— . . 5.
12 25.90 24.00 25.17
% 34.15 32.70 34.90
% 53.35 49.40 53.86
% NA NA 109.72
L 1 and 1 35.25
3 anc 35.
3 1 and 2 49.50 3 2 and 3 47.00
6 an . 6 and .
L I and 2 57.00 x 2 and 3 54.50
4 4
L 1 and 2 71.75 £ 2 and 4 65.75
2 2
]7 2 and 4 87.75
1 1 and 2 90. 00
1 2 and 4 110.00
a.
NA
50 000 1 000
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7-3-3 —
1975 1978 1980
20 23 23
20 25 27
1 1 !
41 49 51
Polyurethane 10 11 12
4 5 7
1 6 25
15 22 44
b
15 22 31
71 93 126
a.
b. AirCap
7 -3 -4 AirCap
SB-110
1/16
SC-120
SC-240
ST-120
3/32
ST-240
SD-120

SD-240
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SD-480
LP-24
7-3-5 1980 3
1000
A-100 3 1 000 $34.30
/ 32 34.3

5 000 30.85

10 000 27.45

30 000 25.70

50 000 24.75

/ 22.80

SB-110 % 1 000 50.00
5 000 45.40

10 000 40.90

30 000 38.10

50 000 37.05

/ 33.50

SC-120 lié 1 000 71.70
5 000 64.55

10 000 57.40

30 000 53.75

50 000 52.60

/ 47.65

SC-240 % 1 000 93.40
5 000 84.40

10 000 74.95

30 000 70.20

50 000 68. 60

/ 62.25

ST-120 1576 1 000 85.30
5 000 77.10

10 000 68.50

30 000 64.25

50 000 62.75
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1000

/ $57.25
ST-240 i%f 1 000 SD-120
SD-120 4%7 1 000 107.85
5 000 97.70
10 000 87.55
30 000 81.40
50 000 79.35
/ 72.40
SD-240 4%7 1 000 130.75
5 000 118.30
10 000 105. 95
30 000 98.55
50 000 95.70
/ 87.25
SD480 4%— 1 000 232.75
5 000 210.55
10 000 188.35
30 000 175.55
50 000 171.25
y 155.60
7-3-6
1976 1977 1978 1979 1980
18 872 21 422 25 028 29 996 34 330
3 049 15 489 21 133 29 056 38 802
4 553 3 595 3 453 3 432 3 688
2 682 4 644 7 951 11 777
26 474 43 188 54 258 70 435 88 597
— 35 765 43 410 54 325 67 344
16 451 24 270 31 111 43 199 54 125
6 696 12 093 14 527 16 855 21 485
32 816 738 278 119
3 359 6 009 7 882 10 103 12 868

1979 1980
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7 -4

R&D

e . Larry Chandler

Sealed Air Corporation

1988 9 . PE . Ray Meltvedt
PE chlorofluorocar-
bons CFCs
1988 3
PE PE Cell-Aire”  Cellu-Cushion
7-4-1 1984
PE
“ " CFCs
1988 2
Bill Armstrong
Paul Hogan
1988 . 1980
1987 3.03 3400 2400
Instapak AirCap  PolyCap Plus
Mail Lite Jiffy Padded Jiffylite Jiffy Utility Jiffy Rigi Bag Cell-Aire  Cellu-
Cushion Poly Mask ~ Bubble Mask Kushion Kraft 1987 8
Jiffy Packaging Corporation 1986 6000
Dri-Loc
1961
T J. . T- J. Dermot Dunphy 1971
500 . 2.3%
1%
1990 5
15% 1997 10
N. : N. Craig Smith 1989

(D Cell-Aire Cellu-Cushion Sealed Air Instapak AirCap Polycap MailLite Jiffylite Rigi Bag Poly Mask Bubble
Mask Kushion Kraft Dri-loc Jiffy .
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14
Baja

Jimi Lyons

Jiffy Padded

1981

CFC

Totowa

1988

1980
7-4-1
1 120
Oaxacan
10
Kentucky

Instapak

code of conduct

Instapak

Instapak

1986
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CFCs
1988 7 50
" 1988
30
0.9°F
3°F ~8°F 10 0.6°F 2030 90°F
48
2000
Co, 40% ~45% CO,
10% ~15% CFCs 20%
N, 0 20%  —
6 e 2 3
2 3
CFC 20 000 CO, CFCs
CFCs
uv 0, 3
CFCs
20 30
CFC-12 111
Sherwood Rowland Mario Molina
CFC ClO 0,
10000
EPA 1% 3% ~5%
David Doniger
800 000
CFCs 1987 CFCs
CFC 650000 CFCs
CFC 80 CFCs 7.5
“ " 45% 30% 5%
CFCs 35% 25% 20%

20%

2050
15

1974

CFCs

20%
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1985 “ "
Nimbus 7 1978—85 —_— —_—
1987 9 5 CFCs
3 Montreal Protocal CFC 1986
1999 50% CFC-11 CFC-12 CFC-113 CFC-114 CFC-115 1211 1301 2402
1992 1986 bromine
—_ CFCs
CFCs
1999 50%
1999
50%
50%
40 1000 1988 3
1.7% ~3.0% CFC _—
CFC e “ " CFCs
CFC-134a
CF-
Cs R&D 10 CFCs

James Anderson

Cell-Aire Cellu-Cushion

Cell-Aire Cellu-Cushion 1984
Cellu Cell-Aire
Cellu-Cushion

7-4-1 PE 1984
Sentinel 1987 20% Ametek 30% / Astro/
Richter 15% Dow 6% 8%
/ PE
PE 1989
7-4-1 PE

a % b
1984 15 600 29% 50 400
1985 17 550 30 339 300
1986 24 050 27 405 900
1987 25 610 27 674 100
1988E 29 900 29 351 000

a 1986
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CFC
CFCs

CFCs

life —_—

Cell-Aire

CFCs

CFCs

PE

HCFC
CFCs

VCRs

Cellu-Cushion

1988

2

Cell-Aire

20
/
CFC-12

Co,

CFC
CFC
CFCs 5%
3

Cellu-Cushion

vermicu-

IBM

CFC

CFC
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80%

PE

30%

0.81

1988

20%

o,

8

100%

CFCs

CFCs

CFCs

R&D
SA-1

1800

Hanover

400 000

800 000

CFCs

6% ~10%

20 000

Salem

400 000

85%

CFCs
CFCs
CFC
CFCs
CFCs PE
SA-1
0.52
PE
30
21%
V.0.C
600 000
30 30%
8 PE
SA-1

CFCs

CFCs

CFCs

1988

8

PE
0.54
SA-1

12

70%

75 000
100 000

800 000

30

15%

CFC

SA-

PE
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5 557 000
1988 PE
55 000 10 000
25 000 6
10 000 PE
SA-1
L]
o CFCs
°
°
HCFC CFC . SA-1 HCFC
SA-2 HCFC CFC
5% SA-2 . PE 100%  CFC
CFCs SA-2 SA-1 SA-2
30 15% SA-2 0.81 SA-1
PE 80% 20% SA-2
1988
3 9% 8 7% 7%
SA-1  SA-=2
CFC PE Vermont
CFC PE
CFC CFC
CFC
PE CFC —
Instapak
CFCs Instapak
CFC
PE CFC
PE CFC
7 Cell-Aire  Cellu-Cushion CF-

Cs CFC
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100%

PE

CFC

1989

7-4-1

CFC

CFCs

Cell-Aire

Cellu-Cushion

CFCs

« PR

“w

CFC”
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1988 6
7 -4 -2 Jiffy Padded

® Jiffy Padded

Jiffy Padded

Jiffy Padded

Jiffy Padded

Kraft

60%

Jiffy Padded
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7-4-3 PE
1988
8 SA-1
SA-2
b d
Totowa 1 950 650 50% 9
25%
20%
Hodglins 3 432 715 80 14
15%
Hanover 1 800 300 100 8
Warrior 4914 585 70 25
o 15%
Grenada 3 334 585 95 12
250%
15%
Salem 1 800 300 100 7
C. 0.1
15%
10%
80 000
a.
b. 75% 24
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8 —4

1977 9 2 . Vaseline petroleum jelly VP]

3 ©1978 1978

VPJ 5

Chesebrough Manufacturing Compeny
Robert Chesebrough 1880

Theron Pond

Ponds Extract Inc

1955 e Chesebrough-Ponds Inc CPI
" 1976 12 31
7.47 5400
CPI 1977 22% HBP VPJ
9.3%
Cutex Q-Tips
HBP 90% “ "
45
8-4-1
1976 2500
VP] —_—
VPJ 30%
- P. - AL

20

CPI

1976

@ Vaseline Ponds Cutex Q-Tips Intensive Care Ragu Health-Tex Adolphs  Prince Matchabelli

20
1.63
HBP
90%
VPJ
16
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CPI CPI
VP]
VPJ
VPJ 7%  VP]
1974 1977 VP] 8§-4-2 VPJ
3.75  7.50
VP] 85%
VPJ 8§-4-3
15 1977
VP] 92% 96%
HBP 130 “ " headquarter ac-
counts
1976 VP] 45%
HBP
VPJ
VPJ 8-4-4 1977 7
CPI1 40%
10% 1974
15 37% 1.75 70% 1975 1977
18% VP] 1978 5%
VPJ 3
8-4-5 1975 1977  VP]
70 VPJ
1972 VP]J
8§-4-1 HBP VP]
VPJ
8§-4-1 VPJ 1974 ~ 1977
1974 1975 1976 1977
1~2 83 78 113
3~4 64 103 92
5~6 100 36 39 102
7~8 108 114 128 97
9 ~10 49 100 132
11 ~12 42 11 136
1974 5-6 100%
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1973

1975

VPJ 8-4-1
VP)
1974 1977 15%
VPJ
10 1974
VP] @ 200
VPJ 50
1976  VPJ 1976
12 VPJ 4  HBP 2
2 15
riser cards
shelf talkers VPJ @
2 4 465
VPJ 15
36 3.75 VPJ twin pack
99 50
36 8-4-3
4 9 g » 10
" Soft-to-Touch
3
8 —
VPJ 8-4-6
1977 VPJ 1977  VPJ
12 ® 7.5 VPJ
21 10. 50
50
.8
2 4 25 3 HBP 15
3 65 15 21 VPJ
©) cross-ruff coupon
Carrier
®

self-liquidating premium
30%  50%

Ivory Snow

cut-case

1/4
CPI

1500

VP] 24

HBP

10

10

7.5

HBP

3.75

VPJ

HBP

sponsor



185

39
50

VPJ

3 1
1977 10 3
vpP] 10
1978 VPJ
VP]J
VPJ
HBP
HBP
case allowance
10%
CPI

additional merchandising allowances

10%
base contract
VP]J 75
VPJ 1976  70%
1977 VPJ]

bill back

off-invoice

5%
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3.
1972 1977 VPJ
1973
VPJ 3
1.
VPJ
VPJ
2. VPJ
VPJ
3. VPJ
VPJ
1976 VPJ 1975 2200
1977 1976
1976 VPJ
VPJ
CPI
VPJ
VPJ
8-4-9 8-4-5
1972 1977 6 VPJ
VPJ
VPJ 8-4-5
VPJ
VPJ
VPJ
CcPl VPJ

8-4-7
60
VPJ
5
HBP
8-4-8 3
VPJ
1%
11% 20 HBP
5
8-4-9
7.5
“ VPJ
VPJ
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1976
50% 1977
1977 HBP 1977 VPJ
70 1976 140 “
1976 VPJ] " 1978
VP]
20 “ HBP
" HBP
1978 VPJ
HBP VPJ 1978
1977 770 10%
8-4-1 VPJ
1977 3 500
60%
® 90% VPJ 97% VP] 23%
VPJ
® 51% 18 34 3/4 4
[ ]
o 86% " "
® 350 30% 30%
46% 4 44%
® 330 46%
® 70% “ "
® 20%
® 86% 34% 6% 2%
° 3.1 2.1 0.3 0.1
1% 4% 12%
[} 15% 25%
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8§-4-2 vPJ 1974 -1977
1974 1975 1976
1.75 1 069.5 873.6 1 012.5
100 * 82 95
3.75 997.7 973.2 1137.5
100 98 114
7.50 540.8 544.4 773.2
100 101 143
12.00 216.7 186.3 192.7
100 86 89
15.00 249.8 227.1 292.1
100 91 117
1.00 114.2 104.3 120.2
100 91 105
3.75 47.7 34.2 41.6
100 72 88
3 236.4 2 943.1 3 569.8
100 91 110
‘ 543.6 504.5 626.9
100 93 115
a. 1977 7 31
b. 1974 =100
c. 1 =360 000
8§-4-3 1977 5 6 VPJ
1.75 6% 30 0.2% 9%
3.75 18 7 2.0 28
7.50 16 8 5.0 29
12.00 8 3 2.0 13
15.00 5 11 6.0 21
53E 320% 15.00% 100%
VP]  85% 3 6%1.75
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8-4-4 1977 7 VPJ
1.75 0.57 0.33 .403 0.230 .342 0.195 4.10
3.75 0.79 0.21 .558 0.149 .473 0.126 5.68
7.50 1.19 0.16 . 840 0.112 .713 0.095 8.56
12.00 1.59 0.13 .122 0.094 .953 0.079 11.44
15.00 1.69 0.11 .193 0.080 .013 0.068 12.16
1.00 0.69 0.69 .487 0.487 .413 0.413 4.96
3.75 1.25 0.33 . 883 0.235 .750 0.200 9.00
40% 29.4%

15. 1%
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8-4-1 1977 VPJ30 " "
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8-4-2 1976
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8-4-6 VPJ1976

VPJ 129 000
30.00 0.7% 210 000 2.25° 599 625
14.50 0.2 29 000
2.75 1.0 27 500
27 225
15 375
VPJ 56 620
% VPJ
5 " 4.65 4.0% 186 000  21.05  * 39 150
14 300
3170
VP] 82 150
VPJ
1 260 000 7.0% 88 200 75 66 150
16 000
VPJ 141 200
18.0 0.5% 90 000 1.75° 315 000
4.5 2.0 90 000
27 000
13 000

54 000
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250
225
200
175
150
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% | K W
10 ool IR
50 11 s 2
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25 % || % B # 2
11 11|10 10) & %
" 2 [ | i & H X
R 2 1 12 2 T = 2
O 90112 12 34 566 78 9101012 12 3456 789101112 12 34 56 78 9101012 172 3/4 56
1973 1974 1975 1976 1977
8-4-5 7.5 VPJ

1972 -1977
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1990 7 2 Regency Facisimile InC.
1 2
RCS RCS
ReFax
ReFax
1990
2100
1989 7 1 1990 6 30 ReFax 700
RCS
1990
4700
1842
20
60
1965
70
80
1989 20 1982 6
1989 90
9-2-1
Al Melvyn A.J. Menezes

9-2

ReFax

Regency Customer Service Inc.

RCS
ReFax  RCS
1.66
2000 ReFax 1990
300 196
RCS 500
Alexander Bain
40
Magnavox Xerox
1990
1982 3
1989 130
- D. Jon D. Sebin 1990
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1989

1982 10% ~ 15%
90
1990
4 000
12 000
1983 12 1989 50
1988 67%
20% 1987
20
80
Murata 15%
1987 1989 11
“ M
40%
1987 1989 10% 18
1987 1989 9% 15
4% 1987 1989

13
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Pitney Bowes : 4%
200
7000
1000
MIS
1989 80%
ReFax 6000 300
70% ReFax
ReFax

ReFax 11

1.
4000

ReFa% A100” A200" “ A300”

2.
500 4000
ReFax “ B100” B200" * B300™ * B400”
B500™ “ B600”
3.
$500 $ 1500 1000
1000 ReFax
C100™ * C200”

4. 500

ReFax

1987 1989 ReFax 10
1989
90
ReFax
75

ReFax
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80
1984
1986
1990 20% ~50%
5%
ReFax 1986
40: 60 ReFax 1989
/ 70: 30 ReFax 40: 60
1990 3 ReFax 170 34
170 90 80
1000
75% 25%
ReFax 20%
ReFax
15% 1% 7%
7% 80
50 000 30 000 75 000 40 000
ReFax 500
ReFax
ReFax
ReFax
1990 ReFax
ReFax
ReFax
1990 2110 250
400 "
80% 10% 10%
36%

ReFax



205

1. 8 5 1/3
2/3

1%

ReFax

1983
1983

1990 7 ReFax
Steve Davis 9-2-1 196 28 168
22

133 11
15

133

ReFax

50% "
28 000 7%
1%  12% 8% 7%
35000
ReFax

ReFax
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2 3
1990 60% 1987
75% 30% 10%
30
45 45
ReFax
a 50% b 5
8% ~10%
300 800
C200 125 300
1985
9000 800 3000
300 23
5% ~10%
ReFax
20%
“ 20%
30 ~40 "
9-2-1 1990
4
% /CSR /CSR
952 45.30% 190 400 402 40.90% 6.20
798 32.50 133 000 292 57.90 5.80
1 473 48.40 184 000 480 29.50 6.90
1 130 38.00 161 400 329 42.10 6.30
22 959 39.40 158 650 335 46.60 5.50
CSR
1
2 1
2 3 5
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2
40% " 9-2-1
ReFax RCS RCS
ReFax RCS

ReFax RCS/ReFax

1.

2. ReFax

3.

4.

5. RCS

ReFax
ReFax
RCS RCS
40%
ReFax RCS
ReFax
RCS
“ 11
“ ReFax
RCS/ReFax ”
RCS
RCS
40% ReFax
36%
1991 RCS 229
RCS 306
9-2-2

9-2-2 1991 78

RCS

ReFax

RCS

2 600

ReFax

1987

350

168
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9-2-3 RCS
RCS 5 460

ReFax

ReFax

RCS/ReFax

ReFax

300 8%

ReFax 15%

9-2-4 ReFax

1992 ReFax
ReFax

RCS/ReFax

50

RCS ReFax

30 000
1 740
RCS
5%
1%
100
85%

7530
RCS

ReFax RCS

50%
ReFax
1991 1992
RCS/ReFax
26% 27%
ReFax 400
24
80%
ReFax
1991
1280 ReFax
RCS/ReFax ReFax
ReFax

ReFax
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9-2-1
- sy
1985 145 623 4 297 500
1986 191 692 3 623 645
1987 475 1 150 2 421 1 063
1988 1125 2 016 1 792 2 114
1989 1 325 2 112 1 594 3 341
1990° 1 600 2 289 1 431 4 807
1991° 1 925 2 415 1 255 6 459
1992°¢ 2 375 2 592 1 091 8 450
1993° 2 950 2 564 869 10 693
1989 65% 29% 6%
1990° 70 25 5
1991° 74 22 4
1992°¢ 74 22 4
1993° 76 21 3
9-2-2
RCS ReFax ) ‘
FY91 RCS + ReFax
FY91 FY91 FY91 FY91
1 1 2 1 -1
0 0 0 2 2
4 13 17 15 -2
111 82 193 150 -43
_2 _9 1t _4 =7
118 105 223 172 -51
1 1 2 1 -1
0 0 2 2
4 9 13 12 -1

104 51 155 116 -39
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ReFax
FI:{Y(‘:)SI RCS + ReFax
FY91 FY91 FY91 FY91
_2 2 _4 _3 -t
111 63 174 134 -40
229 168 397 306 -9l
32 0 32 49 17
15 10 25 20 -5
42 0 42 42
25 11 36 36
29 0 29 29 0
s a 19 20 o
158 25 183 196 13
387 193 580 502 _78
5 1 6 0
7 0 7 0
25 0 25 25 0
50 1] 50 50 0
B 2 19 19 o
104 3 107 107 0
491 19 657 609 _78
9-2-3 RCS
RCS RCS RCS
1989 1990 1991 1992 1991 1992
20.50 32.50 40. 60 48.80 63.50 77.00
2.90 1.60 2.00 2.30 3.50 4.30
5.80 7.30 9.20 11.40 9.20 11.40
4.00 5.30 6.90 7.80 6.90 7.80
33.20 46.70 58.70 70.30 83.10 100. 50
24.40 33.10 42.90 47.60 58.10 66.50
8.80 13.60 15.80 22.70 25.00 34.00
8.10 10. 40 12.40 13.60 13.30 15.80
0.70 3.20 3.40 9.10 11.70 18.20
1990 1989 7 1 1990 6
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9 -2 -4 ReFax

ReFax ReFax
1989 1990 1991 1992 1991 1992
80. 40 115.60 157.10 206.50 149.20 196.20
53 987 72 238 140 000 214 000 133 000 203 500
20. 60 31.30 42.40 55.80 38.80 51.00
32.20 33.00 39.00 44.00 38.40 43.30
~11.60 ~1.70 3.40 11.80 0.40 7.70
3.00 9.90 13.70 19. 60 13.70 19. 60
0.80 4.60 6.40 9.10 6.40 9.10
2.50 5.30 6.00 7.00 6.00 7.00
~1.70 ~0.70 0.40 2.10 0.40 2.10
14. 60 19.60 24.50 30.00 21.50 27.00
4.80 7.10 8.80 10. 80 7.70 9.70
5.30 5.40 6.20 7.00 6.00 6.80
~0.50 1.70 2.60 3.80 1.70 2.90
19.70 21.10 26.00 32.00 3.10 .80
6.10 7.60 9.40 11.50 3.10 .80
4.40 5.10 6.20 7.70 1.80 2.00
1.70 2.50 3.20 3.80 1.30 1.80
117.70 166.20 221.30 288. 10 187.50 246. 60
32.30 50.60 67.00 87.20 56.00 73.60
44.40 48.80 57.40 65.70 52.20 59.10
~12.10 1.80 9.60 21.50 3.80 14.50
l \ |
10 9 104 62
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IBM

9-3

1987

value-added remarketers VARS

1987 18 IBM
sion NDD IBM
ESD
IBM
PS/2
IBM
1986  “ "
340 510 570
IBM 1986
1986 IBM
IBM 1986
50 IBM
NDD 1983
IBM 2200 NDD
IBM PS/2  NDD
NDD IBM
Fareena Sultan 1989
@D VARS

IBM

PS/2

40

®

National Distribution Divi-

Entry Systems Division

2 PS/2

IBM

1982

IBM

NDD
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IBM 10000
ESD 1987 ESD
ESD
IBM
1981 IBM
8088 IBM
IBM
1981 ~ 1983
PC
1983 ~ 1985
1984 IBM
1984 IBM PC-AT
IBM
clones 1983
IBM
IBM
1985 1985
IBM
1986 IBM
2
T IBM
PS/2
PC

1984

IBM

70

IBM PC

30

IBM PC

1984

PC
pPC

NDD

1985 12

NDD

1983

IBM
IBM

IBM

pPC

IBM

1984

“ NDD

IBM PC

1985

IBM
IBM

IBM
50
Intel
PC
PC—XT
IBM
80286
IBM PC “ 7
IBM PC
IBM
IBM
NDD PS/
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NDD
ESD . IBM NDD
NDD IBM ESD
1981 pPC NDD
IBM
9-3-1 pPC
9-3-1 1984 1986 9-3-2
IBM NDD
9-3-2 1984 ~ 1986
pPC
8088 PC 80286 PC—AT IBM
9-3-3
IBM NDD 1985 10
NDD
40% 10
NDD NDD
6
1985 11
PC IBM PC 1981
1983 1985 IBM PC
PC—XT PC—AT
DOS
OEM IBM
ESD “ 1BM
PC
IBM
Macintosh
IBM IBM
IBM
1985 1986
“ " 1986
intel-
ligent work station IWS LANs

1987
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PS/2 PS/2
ESD PS/2
NDD PS/2 PS/2
ESD PS/2
1984 PS/2 1985 3
ESD
0S/2 opereting system 2
80386 1987
ESD PS/2 IBM PS/2
NDD
PS/2 PS/2 IBM
IBM
3.5 5.25 ESD
4 30 50 60 80 9-3-3 PS/2
9-3-1
9-3-1
30 50 60 80
8086 80286 80286 80386
/ pPC
DOS3.3 DOS3.3 DOS3.3
DOS3.3 0S/2 0S/2 0S/2
1987 4 2
IBM
1986 PS/2 1986 12
1987 2
ASD NDD
PS/2
ASD PS/2
1985 11 PS/2
1987 1 PC 5% IBM
1987 2 IBM “ "
“ PROPLAN ” 300 IBM 10 PROPLAN
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IBM
PC
10
NDD
PS/2
IBM
PS/2
300
1000
1987
NDD
4 000

10

NDD

IBM

NDD

1986
1986

1986 9

ESD

7

1987

8

1.6
000

300

3

IBM
PC

PS/2
IBM
400 12

1987 4

PS/2

ESD

ESD

1987 3 IBM

IBM 1987
5000
NDD
PS/2
ESD
PS/2
40 000
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40 000
30 —20 000 50 —10 000 60 —7 000 80 —3 000
PS/2
1986 9 : 1987 4
2 3000
IBM ASD IBM
90
NDD
IBM
90% 10%
PS/2
PS/2
NDD IBM
ESD
PS/2
IBM
24 3 3000
1987 1 IBM 1984
IBM “ pC2” 1985 6
IBM
1987 IBM “ "
PS/2
IBM
4 2
“ IBM
ESD
PS/2 1
2 12 1
15 4
9 10
3 4 5

“ PS/2 ?
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PS/2
" 9-3-4 1986 1987
9-3-5 PS/2 1986 12 1987 3
1986 IBM 1987 1 PS/2 ESD
NDD 1987 4
IBM 1987 ESD
1986 1987 1 40000 1984 8
PC—AT IBM PC—AT * "
40% 1985 PC—AT
9-3-6 1987 2
10
PS/2 NDD
“ IBM
PC PS/2 IBM
IBM 80386 IBM
80836 IBM PS/2
0S/2 0S/2 0S/2 80286 80386
80286 PS/2
1986 80386 1987
IBM
IBM 80386
IBM 1986 9 80386
IBM 1987
ESD 6 7 1987 PS/2
IBM
9-3-17 1982 NDD pPS/2 4 2
ESD
0S/2 PS/2
4 2 PS/2 6 8 0S/2
PS/2
IBM “ IBM360-370
18 20 " “
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41 4 2

55 60

NDD  ESD
9-3-4

IBM PC XT 350%
1395 PC AT 13% 4595 15%

PS/2

1987 2 10
“ PS/2
pPS/2 pPS/2 6
4 2 ESD
PS/2 ESD PC
ESD
“ IBM  PC "
“ 6
1.
L PS/2 IBM PC —_— 6
1
® [BM 2500
9
2.
L4 IBM
4 2 4 5000 ESD
10000 PS/2 5000 15000
69000  PS/2 15000 PS/2
40000

IBM
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9-3-1 1000 ~15000

1984 1985 1986
12/84 3 504 3 753*° 4 405
7/85 3 306 3 526 4 060
12/85 3 274 3 289 3 339
2/87 3 274 3 385 3 494
9-3-2
$1 -83 $3 -$6 $6 -$1.5 $1 -$1.5
1984 955 1 652 667 3 274
1985 1 155 1 658 572 3 385
1986 1 644 1 318 532 3 494
1987 2
9-3-3 1987 IBM
PC XT 5160 - 088 640KB $2 660 $3 265 $432
PC AT 5170 -339 512KB 5 295 5 900 455
PS/2 -30 8530 - 021 640KB 2 295 2 980 160
PS/2 -50 8550 - 021 1MB 3 595 4 280 180
PS/2 -60 8560 - 041 IMB 5 295 5 980 190
PS/2 -80 8580 - 041 1MB 6 995 7 680 220

MB =

KB =
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E (ETT)
3477
3,400
3,000
2637
2,600 .
2337 2157
- 2157
2,200 + PC AT (IBM's 80286)
1,800 k< 1799 1737
16127l e
1,400 |~ 1317 ,
1199 s~ PC1IBM'S 8088)
. FHFERY 80288
1,000 |- 1162
869
el 625
600 St PR 8088
200 [~
| | |
1984 1985, 1986. 1987
SEpR
--------- T
e RS CPURE R -
9-3-3
9-3-4 IBM PC 1000
1986 1987
1st 2nd 3rd 4th 1st 2nd 3rd 4th
152 287 319 392 147 40 30 —
PS/2 — — 1 12 143 183 304 362
1987 10% 90
9-3-5 PS/2
1986. 12 1987. 1 1987.2 1987.3
PS/2 12 32 49 62
5 10 10 —
7 22 39 62
8" 30 69" 131
a. 1986 3 1000
4 1987 4 131 000

69 000
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94

1988 12 1 Black & Decker
e Household Product Group HPG “
HPG 1988 1987
12 80000
1988 HPG “
HPG Dennis Heiner
12
HPG
4000
1910 1917
70
100 1988
22.8 9700 14. 1%
1985
1987 80 “
10 "
Bosch
1985 2.15 5
10% 1988 20 800 “ "
20
1988 1984 GE
1987 GE
GE 27% 1988 30%
N. N. Craig Smith 1990

800

100
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Dustbuster
1987 American Standard
@
1988 52% 330 15%
GE
420 11% 8%
Workmate
3300
HPG1988 14% 6%
244 120
1988 HPG
40% 3 1989 1 12
30 ~4%
8% HPG 1987 1988
10% HPG
1988 49
5 5
HPG
" HPG
1988
30% Proctor Silex Sun-
beam 10% 9-4-1 1987 1988
9-4-2 1987 1988 7~9
9-4-3 1987 ~ 1988
“ 1988 "
HPG “ HPG
40% " 1982
1983
@ 1989 4 Embhart

« » 1989
Allegheny Sunbeam/ Oster



229

GE
1988 6
PEC90
PLA100 24
1988 8

ance Manufacturer

HPG

UL

TCO

24
48

100

112

37 PEC60

9-4-1

Failure Mode Effect Analysis

Underwriters” Laboratory UL

temperature cut-off TCO
TCO

12 3

TCO

GE
5 PDC403
PDC401 80
32
" 1988 10 " Appli-
" 1988 12
UL
TCO
PDC401  PDC403

Consumer Product Safety Commission CPSC

Food and Drug Administratuin FDA

Highway Traffic Safety Administra-
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tion NHTSA

mission FTC

CPSC
EPA

Ll

A L B W

CPSC

SC

CPSC

Environmental Protection Agency EPA

1972 FDA

CPSC CPSC

NHTSA
10%

128 1978 1983

5% 22%

Federal Trade Com-

NHTSA
NHTSA
15% ~70% CPSC
HPG CP-
54.4%
« " HPG
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GE
GE  CPSC

HPG

10%
30%  35%
400
4 6 HPG

GE
6%
11
30
CPSC
2
25 000 9000
88 400
Servise Merchandise
HPG
PDC403 24
HPG 40%
HPG
15% ~20% 25%
9-4-4
CPSC

HPG

HPG
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9-4-2 1987 1988
1987 7 9 1988 7
Black & Decker 47.4% 47.7%
Proctor Silex 13.6 18.3
Sunbeam 18.9 18.0
Rival 30.6 29.2
Black & Decker 22.6 23.3
Sunbeam 11.2 11.3
Black & Decker 79.8 74.4
Hoover 2.1 15.0
Eureka 8.6 5.6
Black & Decker 45.7 59.7
Toastmaster 16.0 13.8
Proctor Silex 19.9 13.4
Black & Decker 27.2 35.0
Sunbeam 28.7 23.0
Hamilton Beach 7.9 10.0
Black & Decker 14.5 27.0
Sunbeam 13.9 23.9
Cuisinart 21.2 16.2
Sunberam 30.5 22.4
Hamilton Beach 15.1 12.5
Black & Decker 8.2 9.5
Mr. Coffee 21.3 21.6
Black & Decker 11.3 16.4
Proctor Silex 13.6 15.3
Toastmaster 32.8 30.7
Proctor Silex 25.7 25.9
Black & Decker 12.0 12.6
Black & Decker NA 37.6
Eureka 32.6 32.7
Regina 62.4 29.7
First Alert 35.2 31.3
Black & Decker 34.7 24.7
Houseworks 5.0 20.4
First Alert 38.2 38.4
Southwest Labs 2.1 20.0
Family Gard 23.0 17.6
Black & Decker 7.1 11.6
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1987 7 9 1988 7
Sunbeam 50.0 45.7
Kitchen Aid 15.3 34.3
Hamiton Beach 10.6 7.1
Waring 13.5 5.2
Krups 8.5 5.2
Black & Decker 0.0 0.5
Hamilton Beach 34.2 37.0
Black & Decker 30.7 31.4
Regal/Moulinex 16.9 11.1
Oster 44.6 45.7
Hamilton Beach 37.5 34.0
Waring 16.0 10.4
Black & Decker 2.0 7.1
West Bend 36.8 32.1
Presto 36.4 31.3
Wearever 22.0 19.9
Hamilton Beach 3.4 8.5
Black & Decker 1.4 6.5
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//// BLACKS.DEGKER®
Spacemaker Plus™* Appliances

THE ULTIMATE IN SPACESAVING CONVENIENCE AND CONTEMPORARY STYLING!

o Kitchen Accessory Light brightens up your kitchen counter, and features a handy, hidden
electric outlet. PLA100

¢ Can Opener and Knife Sharpener. Opens cans — hands free — then shuts itself off. Plus, provides fail-safe
sharpening of even your finest cutlery. PEC90

* Thermal Carafe Drip Coffeemaker with Electronic Clock/Timer offers an unique convenience feature —
coffee brews THRU lid, locks in freshness, flavor. Clock/Timer lets you set brewing time in advance.
Automatic Shut-Off for satety. PDC403.

I

TS ) s SERAR
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9-4-4
® 25000 25% ~ 6250
1 40 PDC 403 30
PDC401 PDC403
PDC401
PDC403 6 250 x% x40 =166 667
1 62 500
PDC401 2 —_— = .
C401 6 50><3 x 30 729 167 0.230
2
PDC403 6 250 x% x 112 =466 667
1 166 667
) " P —
PDC401 6 250 x 3 ><80_633 331 0.635
[ 100 / 0.625
° 63 400 30
/
63 400 x30 =1 902 000 1.900
°
500 000 0.500
° 10
63 400 x 10 =634 000 0.635

430
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10 -3

Jeffrey Fox Loctite
Bond-A-
Matic 2000 "
instant adhesive
1978 9 1979 Matic
Newington Connecticut 300
1985
1. PG origi-
nal equipment manufacturers OEMs maintenance repair overhaul MROs
1978 25%
2. Woodhill Permatex 34% Duro
Super Glue 75 000
20 000 800 000 Permatex
3. 41%
25% 1978 3200
General Industrial Business GIB Selected Industrial Busi-
ness SIB 60%  30% GIB
1978 SIB
CAs
70%
- AL John A. Quelch
(@D Permatex Quick Set SuperBonder  Super Glue Bond-A-Matic Duro Front Line Gluematic Tak Pak
Vari-Drop
@ 1978 1977 7 1 1978 6 30
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404

er

Unilever

CAs
625 000

CAs

1978 1
1978 85%
1978
3M
Scotch Weld
CAs CAs
CAs 1958
20 60 CAs Loctite
1971 Super Boud-
CAs 1978 CA
CAs
National Starch and Chemical Inc. Permabond
Permabond CA 75%
1978 890 000  CAs
Krazy Glue Toagosei Super Glue
Woodhill Permatex Elmers Wonder Bond Borden Chemical 265 000
CAs
25 000
10% CA
1979
335 000 CA
CA 10 -3 -1 1978 SIC®
CAs
CA
CA
1976 CAs 11
10 -3 -1 1977
the Front Line Tool Box
Tak Pak

@ SIC Standard Industrial Classification
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1977
1978
3-3
175 000
10-3-210-3-3
CA
1977
37.45 52%
CA 129. 40
CAs
1978
184 404 1712
1979
450 SICs
1979
Gluematic
1978 285
10 000
60%
25% 15%
50%
1978 20
80 GIB

CA 10-3-2
1978
1978
62 150 1978 91 800 1978
30%
1978 14 200 404
404
404
33 / 1978 344
1978
20 39 350
1979
Gluematic ——
1979 1 Woodhill Permatex
1400
1 10 000
CAs
25%
10%
SIB CAs

10 -
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1978
75 000 “ "

Bond-A-Matic 2000

1979
1977

Sales Leadership Conference

CA
Bond-A-Matic 2000
Matic 2000 1
Gluematic
Bond-A-Matic 2000
@

105 75 250

17.5 15.75

9 18 000 30 000
Gluematic Vari-Drop
Gluematic Vari-Drop 25
Bond-A-Matic Gluematic 3
12 000 850
Bond-A-Matic
10-3 -4
Bond-A-Matic
Bond-A-Matic Bond-A-Matic
1978
750 000 SIB 450 000
250 000 GIB
@ 430 414 416 420 495

430 414 420 495

CAs

Gluematic

Bond-A-

1978
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-4 200 205 CA Bond-A-
Matic 200
725
250
Bond-A-Matic CA
Bond-A-Matic CA
Bond-A-Mat-

ic

Bond-A-Matic

120 Bond-A-Matic
Bond-A-Matic

Bond-A-Matic
Vari-Drop Gluematic 10 -3 -5

175

Bond-A-Matic
Bond-A-Matic Bond-A-Matic

Bond-A-Matic

10 -3 -6 1979
SICs 35 39



243

14 740

Bond-A-Matic

Bond-A-Matic

10%
Bond-A-Matic
3
SIC 35 39 225 2 678
305 5177 3

Bond-A-Matic
10%

“

Bingogram”

12

657

Gluematic
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10 -3 -2

T1%
62%
81%

72%
67%

12%

26%

64 %

72%

16% 16  SIC
55% 20

3%
67%

45%
84%
20
6%
11% 10 29%

51%
97 %

19%

35%

9

10%

18%

60%

70%

9%

21%

15%
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10-3 -3

® 30 — ° Loctite

° o 40 000
° —_ 1/7
[ )
[ ) [ )

[ ] —_—
° e 5000 °
[ )
® Loctite 60

0.001
420 °

[ ] [ ]
[ ) [ )
[ ) [ )
o 414
o °
° 495 ISO4E °
[ ) [ )
[ ) [ )
° 416
[ ] [ ]

[ )

430 ISO6 °
10 -3 -4 Bond-A-Matic 2000
Gluematic
2

10

Loctite
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10 -3 -5 Bond-A-Matic 2000

Loctite
$175.00 140. 00
Gluematic 1.00 0.75
Vari-Drop 0.50 0.28
Vari-Drop 22.00 15.00
27.00 18.75
14.25 9.95
Loctite $157.50 $175.00 10%
10 -3 -6 Bond-A-Matic  Super Bonder 1979
1 2 3 4 5 6 BAM
74 570 SB BAM BAM BAM $9 375
149 307 SB SB SB SB SB
93 196 BAM BAM BAM 8 190
186 796 SB SB SB SB SB
BAM BAM BAM 13 320
92 660 BAM BAM BAM 11 130
80 063 BAM BAM BAM 9 801
$51 816
BAM  Bord-A-Matic SB  SuperBonder
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10-3-1 1976
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10 -3 -2 1978
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10 -3 -3 1978
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10 -3 -4 Bond-A-Matic 2000 Gluematic
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10 -3 -5



Sherman Act

— Robinson-Patman act

Price Fixing and Horizontal Market Allocation
1890 —_—

Patrick J. Kaufmann 1987
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100
10 /

—_— Clayton Act

100 300
the Federal Trade Commission

FTC

O horizontal agreements

vertical agreements Rule of Rea-
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the Supreme Court

nonprice vertical restraint

— 1936

— anti-chain store act

primary line price discrimination
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tying exclusive dealing

“ ” “«

interabrand” competition
interbrand competi-

tion

1977 1977 Sy-
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luania case

Rule of Reason

FTC
5 5 « " FTC

FTC « " 20 70 « -
FTC FTC “ "

1980

e o litterea patentes
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kleenex® Xerox®  Rollerblade ®

kleenex ®

1976

express warranty
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Consumer Product Safety Commission CPSC
CPSC
CPSC )
" CPSC

CPSC
CPSC



Advertising —— ideas
“ Word-of-mouth ”

Advertising Agency Commission

15% 17.65% “

Aftermarket ——

Agent ——

All-Commodity Rate

All-Commodity Volume

“ ACV  85%"”
85% 85%
Arbitrage
Arbitron SAMI/Buke
15
Auction ——
Audit ——
Nielsen SAMI
SAMI

Bait and Switch ——

Bargain Basement ——
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Billings

Brand ——

Break-Even Analysis

Agent
SAMI

Broker

Burke

Business Format Franchising ——

26%
Buying Allowance

Buying Center

Group DMU
Buying Group ——

C.B.D. ——= Cash before delivery”

C.I.F —= Cost insurance and freight

C.0.D —= Cash on delivery”

Cable Television ——

Cannibalization

Captive Distributor ——

Car Card ——

Carriage trade

Cash Cow ——

“ " ow ”

1985

decision making unit Buying

11 12
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Catalogue Retailers

Caveat Emptor

Chain Discount ——
40 10 2 52.92

60 -10% =54 54 -2% =52.92

Chain Store

Channel Captain or Commander

Channel of Distribution ——

Circular
Clayton Act ——1914

Closed Circuit ——

Clutter

Commodity ——

Commodity Exchange

Comparative Advertising ——

Concentration Ratio ——
40%

Consignment Sales ——

Consumer Behavior

Consumers” Cooperative ——

Consumer Credit ——
Consumer Goods ——

Consumer Panel ——

“

Let the buyer beware”

100

Diary Panel

47.08
-52.59

100

100
-40% =60
=47.08
1-24
40%
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Consumer Promotions

Consumerism ——

Contests and Sweepstakes

Contracting Out ——

Contribution

Convenience Goods

Convenience Store

Cooperative

Cooperative Advertising ——

Copy —
Copy Testing ——

Cost of Goods Sold ——
Cost per Thousand —— “ Ccpm”
1000

Coupon

Credit ——

Cumulative Audience

DMP —— Decision-Making Process”
DMU —— Decision-Making Unit”
Dating ——
30
60
Dealer

Dealer Loader

1000
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10 000

Deciders

Demographic Segmentation ——
6

Department Store

“ ”

Department Store Ownership Group ——

Diary Panel ——

Diffusion

Direct Selling ——

Discount Store

Discretionary Income

Disposable Income ——

Distributor

Dog —

Drawing Account ——

Drop Shippers Desk Jobbers

Dry Goods

Dumping ——

Durable Goods

DMU

100
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E.O.M. R.0.G. —= End of Month Receipt of
Goods”

80—20 80-20Rule
20% 80%

20% 80%

Elasticity of Demand ——

Envelope or Statement Stuffer
Evoked Set ——

Exclusive Distribution ——

Experiment ——

F.0.B. — Free-on-Board”

Factoring ——

Fair Trade Laws

1975 Resale

Price Maintenance

Family or Umbrella Brand ——

Fashion

Federal Trade Commission FTC —— 1914

“ ”

Flight ——

Floor Planning ——

Focus Group —— 8—12

Football Item ——

Franchising ——
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Free-GoodsDeal ——

Frequency ——

Full Line Forcing ——

Functional Discount ——

Gatekeepers

DMU

General Merchandise Chain —— E—

Generic Products

Geographic Segmentation —— SMSA

Gestalt ——
Gondola

Gross Margin ——

Gross Rating Points GRPs

Guarantee Warranty
HBA —— “ health and beauty aid”
Hard Goods “ "

Horizontal Integration ——

House Agency ——

Implementation

Impulse Purchase ——

In-Stock Program ——

Industrial Goods
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Industrial Marketing ——

Influencers

DMU
Information Resources Inc. ——
Behavior Scan

Initiators

DMU

Installment Credit ——

Intensive Distribution

Inventory ——

Invoice ——

Irregulars
Jobber

Joint Venture

Keystone Markup —— 125
250
Knockoff ——
Landed Cost ——
Lay Away ——

Lease

Letter of Credit ——

Licensing ——

Line Extension

List Price

Local Advertising ——

Locker Stock ——

Loss Leader
Mail Order Chains

General Merchandise Chains
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Manifest ——

Manufacturers” Agent ——

Manufacturers” Representative

Margin —

Markdown

Markdown Money ——

Market Niche

Market Penetration
Market Share ——

Marketing ——

Marketing management ——

Marketing Mix

“

« 4pg”
Marketing Research ——

Markup ——

33.33% 5 /15

Mass Merchandise Chains ——

Matrix Organization

Mean ——

Manufacturers” Agent

Place " “ distribution

10 15
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Median ——
157891113 8

Merchandise Allowance

Merchandising ——

Merchant ——

Mode
1113579 1

Model —— “ "

Motivation Research ——

Multivariate Analysis

15 5 3

National Account ——

National Advertising ——

National Brand ——

Nielsen ——

Dun & Bradstreet

Non-Durable Goods

Non-store Marketing ——

Non-Tariff Barriers ——

Odd Lot ——
Off Price Stores
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Oligopoly ——
Open-to-Buy ——

Opinion Leader

Order Entry System ——

Original Equipment Manufacturer OEM ——

Outlet Store

Over-the-Counter OTC —— “

Packers Brand ——

Patent ——

17

Penetration Pricing ——

Personal Selling ——

Physical Distribution ——

Planned Purchase

Point-of-sale Advertising —— Point-of-Purchase ~ POP

Positioning ——

Predatory Pricing ——

Premiums

Price Fixing ——
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Price leader

Price Line

Price Packs

Price Point —— Price

Pricing ——

Primary Demand ——

Prime Time

Private Brands Private Labels

" “ Problem Children” ——

”ow n o w ” “« ”

Product Differentiation

Product Life Cycle

Product Management ——

Product or Trademark Franchising ——

1985
Product Policy ——

Product Portfolio ——
Product Recall ——

Product Testing ——

Promotion —— 1

Promotional Item ——

Psychographic Segmentation ——

Price

7 30

74%

11 00
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Public Relations

Publicity ——
Pull Strategy ——

Purchaser DMU

Push Money ——

Push Strategy ——

Quantity Discount —— Volume Discount
Rack Jobber

Service merchandiser

Rating —— ‘8
8%
Recall Test ——

Reciprocity ——

Reference Group ——
Refund ——

Regression

Relative Market Share

Reliability ——

Replacement Market ——

Resale Price Maintenance 1975
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Reset ——
Retailing ——
— Robinson-Patman Act ——1936
Roll-out ——
Sales Management —— Sales Administration  Sales
SAMI Selling Areas-Marketing Inc SAMI
Sample 1 2
Scanner
Scrambled Merchandising ——
Segmentation ——
1

2
Selective Demand ——
Selective Distribution
Semidurable Goods 6 3
Served Market ——
Share
Sherman Antitrust Act ——1890 1

Shopping Goods

Shrinkage
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Skimming Strategy ——

Soft Goods “ "

Source Effect ——
Pravda

Sourcing System ——

Speciality Goods

Speciality Store

Spiff ——

Split Run ——

Spot Advertising ——

Star

Stockkeeping Unit —— SKU

Starch —— “

Strategic Alliance

Fujitsu Fanuc

Strategy ——

Super Store
000 18 000

Supermarket ——

Starch Message Report

30
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200 30 000
Survey ——
Targeted Gross Rating Points
18—34 100
1/3
Tariff —— 1
2
Tear Sheet ——
Telemarketing ——

Test Marketing ——

Trade Association ——

Trade Promotion

Trade Show ——
Trademark ——

Trading Area

Trading Company ——
Senmonshosha

Sogoshosha

Mitsui Mitsubishi Sumitomo

Trading up ——

Transfer Price

Turnover or Turns ——

Tying Contract ——

Universal Product Code UPC

Validity ——
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Value Added ——

Value Pricing ——

Variety Store Woolworth

Vertical Integration ——

Volume Discount ——
10—20
5% 21—30 6%

Voluntary Chain

Warehouse Outlet ——

no-frill

Warranty ——

7 70 000

Wholesaler
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